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Suruchi endeavor in Skill/ Entrepreneur Development Domain

Diploma in Dairy Technology (DDT) in alliance with IGNOU

Study Center authorized by School of Agriculture Indira Gandhi National Open University (IGNOU)
Details as below:

Academy of Dairy Skill Development
Unit of Suruchi Consultants
C-49, Sector-65, Noida U.P – 201307

SC/PSC Code: 39018P
Prog. In-charge: Mr. Sanjay Singhal
Contact no. : +91-0120+4370845
Email: 39018P@gmail.com

Admission date:  1st July to 17th August 2016(without late fees)
:  18th August to 31th August (late fee of 300/-)

For more information about DDT please visit on IGNOU website www.ignou.ac.in

2nd Regional Dairy Entrepreneurship Development Program (RDEDP) at
Mumbai in August, 2016.

For more information please visit on website www.suruchiconsultants.com

45th Dairy Entrepreneurship Development Program (DEDP) at Noida in
September,2016 with Guided Tour to a Dairy Farm plus a milk processing plant.

For more information please visit on website www.suruchiconsultants.com
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Dairy News Indian

Food safety: FSSAI unveils initiative for scientific cooperation

NEW DELHI, JULY 14:

Source: www.the-star.co.ke/news

The Food Safety and Standards Authority of India has launched a new initiative called the Food Safety
Knowledge Assimilation Network, which will be a framework for scientific co-operation for food safety
and nutrition.

Information exchange

In an official statement, FSSAI said that the network will establish a framework for scientific co-
operation by exchange of information and co-ordination of research activities in the country. The
regulator has got about 90 research proposals from various scientific institutions for taking up R&D
studies in the areas of food safety and nutrition.

At a workshop held in Delhi and attended by nearly 100 scientists, 44 proposals were discussed and 13
projects were identified which fell within the objective and responsibilities of FSSAI and will be getting
an outlay of ₹5 crore.

(This article was published on July 14, 2016)

Sore at credit co-ops Vice Prez lauds Iffco and Amul
By Dairy News India - Jul 14, 2016

Source: dairynews.in

Vice President Hamid Ansari has said the cooperative credit societies have not been able to provide

adequate and affordable credit to the small-scale farming sector but lauded the role of Amul and IFFCO

in making a difference.

Citing the examples of dairy cooperatives in Gujarat and the Indian Farmers Fertilizer Cooperative as

success stories in the sector he wanted others to emulate them, reports PTI.

The vice -president was addressing the foundation day function of Nagpur Sahakari Bank.
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The vice-president blamed cooperative credit societies’ dismal performance on a gamut of factors such

as “overbearing role and intervention by the government, politicization of cooperative leadership, small

size of agricultural credit societies and lack of professional management”.

The cooperative movement could play an important role in quickening the pace of the

country’s economic development, the vice-president said.

Noting that the cooperative sector in India was the biggest in the world, he said our founding fathers

saw the cooperative movement as an important tool in carrying forward the policy of rapid and

equitable economic development.

Underlining its role he said the sector has played a pivotal role in the economy, especially in primary

sector production. Union Transport Minister Nitin Gadkari, Union Minister of State for Home Hansraj

Ahir and Maharashtra Energy Minister Chandrashekhar Bawankule were also present on the occasion.

Given the role of agriculture in India’s economy, cooperatives remain an important plank in our

approach to equitable development and as an important conduit for delivery of goods and services in

areas not serviced by Government or private channels, Ansari said.

Dairy Development Centre established in Motihari
By Dairy News India -Jul 14, 2016

Piprakoti Motihari, Bihar Agriculture and Farmers’ Welfare Minister Shri Radha Mohan Singh Piprakoti

Motihari, Bihar Agriculture and Dairy Development Centre established, a new gift to the people of this

region.

The new Agriculture and Dairy Development Centre of Motihari responsibility of conducting the National

Dairy Research Institute, Karnal has been submitted. Piprakoti of Motihari in my constituency, at the

opening of the Center for Agriculture and Dairy Development Ministersaid that the center of animals

breeding, breeding, nutrition, health management, clean milk production and various products made

from milk, as well as providing an update on training unemployed youth will also.
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The Minister said that the National Dairy research Institute in Karnal high milk such as going to produce

the best Ganyen Sahiwal, Tharparkar and song are present. Murrah breed ofbuffaloes are the offspring

of cattle semen testing will be made available to people through the center. He expressed confidence

that the whole of the center of the area farmers and others – will take full advantage.

The Minister also said that India is number one in the world in terms of milk production, but is still low

and the productivity of our livestock because of their lack of good breed animals,lack of

food, malnutrition, faulty management and irregular breeding etc. To troubleshoot these issues, he said

the center will continue to provide scientific advice to the people of the region continued.

The Minister said that the need to promote integrated farming for a second green revolution because
it opens other avenues of income for farmers. The milk business is a lonely business, which
consistently earns the farmer lives. Agronomist and senior officials were present on the occasion.

GCMMF : Plans afoot to go digital
Posted in Co-op News Snippets on July 13, 2016 by parasnath

Source: www.indiancooperative.com

Indian dairy giant Gujarat Co-operative Milk Marketing Federation (GCMMF), is set to go digital
in a big way. The cooperative that sells its milk products under Amul brand has nailed down a
deal with technology firm Infibeam Inc to develop e-commerce and mobile platforms for the
products.

According to sources, the company’s e-commerce platform is expected go operational in the
next few months.

GCMMF MD R.S.Sodhi has said Amul products including fresh milk, curd, butter, cheese etc. will
be sold through e-commerce platform and delivered at customers’ door step. .

The company has decided to begin using digitalization from Ahmedabad and later on in other
cities. .
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The Gujarat dairy cooperative is making substantial investment in increasing its production
capacity to net in revenues of Rs 300 billion by the fiscal 2017-18.

Freshmen's Valley forays into dairy business, inaugurates plant in
Bahjoi

ANI | Moradabad (Uttar Pradesh) July 13, 2016 Last Updated at 18:57 IST
Source: www.business-standard.com/article

Freshmen's Valley is all set to revolutionise the Indian dairy industry with its premium dairy products.

At the inauguration of its plant today in Bahjoi, the brand also announced the launch of Freshmen's
Valley Milk across Uttrakhand and Western UP as part of first phase of operations.

India is one of the largest milk producing country and Freshmen's Valley has seen immense growth in
the dairy segment. Combining traditional values and high-end cutting-edge technology, the company
has today introduced pure and premium dairy milk, in keeping with international quality standards.

This first product offering will be pouch milk, which will be available in 5 variants - Full Cream Milk,
Standardized Milk, Toned Milk, Double Toned Milk and Skimmed Milk. Freshman's Valley will also offer
an assortment of other dairy products like Fresh Curd, Chaach, Masala Chaach and Malai Paneer.

In the following months, the brand is also set to add Ghee, Flavoured Milk and Fruit Yoghurt to its
portfolio.

Speaking at the launch, Mr. Anant Choudhary, Director, Freshmen's Valley said, "Freshmen's Valley dairy
products are being introduced to the market to bridge the quality and standards divide that persists in
the dairy industry today. Our products and packaging are in keeping with international parameters. Our
aim is to provide the most hygienic and purest dairy produce to our end consumers. Our stringent
quality guidelines are an amalgamation of cutting edge technology and conventional insights.

He added further, "We have entered the premium branded dairy segment with a commitment towards
inclusive sustainable development of the local dairy communities. Our investments in Sambhal region
are first of its kind, aiming to provide better livelihood mechanisms to the locals. It is our token of
gratitude."
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Freshmen's Valley was incorporated in 2015 with an aim to transform the dairy production processes in
India by breathing a new lease of life into staid and conventional methods of operations. With an
investment of Rs. 50 crores, the company has created a sustainable businessmodel which not only
delivers quality product to the consumers but also benefit it's most important stakeholder; the farmer.
The company in the next few years aspires to increase its footprint across Northern India and reach out
to more than 5,00,000 farmers to develop the dairy farming industry in Uttar Pradesh and Western UP.

Freshmen's Valley through its CSR initiatives is focusing on resolute skill development of the dairy
farming community it operates in. The company is also committed to give back to its local communities,
where by it has dedicated programs to help the community create new avenues for income generation
thereby helping enhance their quality of life. The CSR program includes IT training, periodic medical and
health camps by vet doctors and nutritionist, regular workshop to impart education on cattle welfare
and personal hygienic. The CSR initiative will also focus on women empowerment.

KKR commits to invest Rs 520 crore in dairy company Kwality Ltd
By Sutanuka Ghosal & Arun Kumar, ET Bureau | Jul 13, 2016, 02.55 AM IST

Source: economictimes.indiatimes.com

KOLKATA | NEW DELHI: US private equity firm KKR has committed to invest Rs 520 crore in Kwality Ltd, a
Delhi-based private dairy company, through structured debt instruments in a transaction that is
expected to rev up dairy business in the country.

"The company will use part of the proceeds to meet capital expenditure for further strengthening milk
procurement infrastructure and increase processing capacity by 9.5 lakh litres per day," Kwality
chairman Sanjay Dhingra said. The company would also repay some of its high-cost debt to improve cash
flows and augment brand building activities.

Dominated by cooperatives such as Amul and Mother Dairy, the dairy industry in the country has
recently attracted global majors like French dairy giant Lactalis that has acquired Tirumala, South India's
second-largest dairy, and Anik Industries.

Liberalisation of foreign investment rules is expected to attract more players. Indian companies like
Kwality are preparing for a more competitive environment and changing their business strategy.

Its capacity expansion will be done for highmargin value added product such as cheese, paneer, table
butters, tetra-packs, flavoured milk and yoghurt among others, Dhingra said. He did not disclose the
details of the transaction but said the fact that KKR has decided to make the investment bolsters his
confidence that the PE firm believed in Kwality's growth story.
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A person familiar with the development said the KKR investment is for a six-year period and has a
protected minimum interest rate.

Ramdev Aiming To Test Waters In Dairy, Baby-Care Products
Indo-Asian News Service | Last Updated: July 13,

Source: profit.ndtv.com/news/

Haridwar: Yoga guru Ramdev is now aiming to test waters in dairy and baby-care products to expand
Patanjali's 'swadeshi' consumer products portfolio that is expected to clock a turnover to Rs 10,000
crore this fiscal.

In research and development (R&D), he's investing Rs 150 crore in an upcoming institute near here.

"We will invest Rs 1,000 crore to set up six processing facilities across the country. Besides, we will
invest Rs 150 crore in research and development," Ramdev told IANS.

He said the new product lines would include animal husbandry and feed, hand-woven 'khadi' (cotton)
clothes and baby-care products, besides dairy products like milk, cheese and paneer.

He said the profits earned from baby-care business would be used for the betterment of the poor
children. From the 'khadi' wear, the earnings will be used to strengthen 'khadi' weavers.

Patanjali Ayurved Ltd, a company co-founded by Ramdev along with his aide Acharya Bal Krishna in
2006, has sold fast moving consumer goods products worth Rs 5,000 crore in 2015-16, a 150 per cent
growth from the previous year.

"In one year we are going to take its turnover to Rs 10,000 crore," he said.

The yoga guru said the company is coming up in a bigger way for improving and conserving indigenous
cow breeds.

"We are investing Rs 500 crore in two-three years to multiply locally-bred cows through cow embryo
transplantation technique. Our aim is basically to multiply the indigenous cows that will automatically
increase the milk output and strengthen the dairy industry," said Ramdev.

A cow normally gives three to five litres of milk a day, whereas the indigenous cow produces 25 to 50
litres, he said.
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Patanjali, which has 15,000 offline stores and is focusing on exports and improving online trading, is also
launching cattle feed and supplements this year to boost the milk production.

"Now we are setting up our facilities where the land is either purchased at market price or gifted by an
individual. We don't believe in getting land on lease from any government," he said.

The consumer products giant, which has a vast market among Ramdev's spiritual followers numbering
millions in the country and overseas, is also aiming to launch bio-fertilisers, bio-pesticides and
indigenous seeds, besides natural medicine and natural cosmetics.

Patanjali's food park in Padartha near Haridwar spreads over 170 acres. It caters to food, cosmetic,
beverage and medicine segments. This has generated employment for over 10,000 locals.

Its second mega food processing facility, spread over 600 acres, is coming up at Nagpur in Maharashtra.
Each Patanjali product has 'Made in Bharat' inscription on it.

Ramdev, whose mantra for success seems to be low-pricing of products ranging from eight to 10 per
cent profit margin, said setting up the country's first Vedic Education Board is also one of his top
priorities.

As per the plan, Vedic Education Research Institute, run by Patanjali Yogapeeth, aims to allow its
affiliated schools to offer a blend of the traditional 'gurukul' education along with modern syllabus.

"But there are too many hurdles to get clearances from the central government for the Vedic board
approval," he said.

The success of Ramdev, the face of the company, has also attracted global attention.

Barack Obama's Kenyan relative and entrepreneur Jerry Okoko of Babford & Company, Inc. of Pittsburgh
recently visited his food and herbal parks in Padartha.

He was accompanied by David Odiwuor Okeyo, the Homa Bay County executive of agriculture, livestock
and fisheries.

"Okoko is planning to set up a food processing plant in Kenya with US assistance," Patanjali
spokesperson K.K. Mishra said.
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House panel seeks FSSAI report on synthetic milk

A parliamentary panel has raised concerns over reports of increase in supply of synthetic milk in cities

By Dairy News India -Jul 12, 2016

1. A parliamentary panel has raised concerns over reports of increase in supply of synthetic

milk in cities

2. The panel has sought reports from food safety regulator, FSSAI, on the number of milk

samples tested so far

3. The lawmakers also took up the issue of how chemists sell medicines even after their expiry

dates

Raising concerns over reports of increasing supply of synthetic milk in cities, a parliamentary panel has
sought reports from food safety regulator, FSSAI, on the number of milk samples tested so far, their
findings and action taken against offenders.

The parliamentary committee on consumer affairs, which met on Friday, pointed to how huge quantity

of milk, curd and ghee are made available in cities like Delhi at any given time when there are numerous

marriages or parties .

Sources said the law makers wanted to know whether any check is carried out to find out how much

quantity is being made available from different points. “They wanted both legal metro-logy and food

safety departments to check quantity and quality of milk madeavailable,” said a source.

Referring to wafers’ packets, that have more air and less quantity, the MPs also raised the issue of

“deceptive” packaging by companies to give an impression how a packet may be containing more items.

“The MPs were of the view that officials from both the weight and measure departments of states and

their food safety wings should verify both the quantity and quality of food items being sold ,” said a

source.

The lawmakers also took up the issue of how chemists sell medicines even after their expiry dates. Head

of the parliamentary panel J C Diwakar Reddy said they will persuade the PrimeMinister for early

passage of the Consumer Protection Bill, which will address most of their concerns.
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Amul planning mobile app, e-commerce portal

Gujarat Co-operative Milk Marketing Federation (GCCMMF), which markets milk and milk products
under the Amul brand,

By Dairy News India -Jul 12, 2016

In order to take its entire range of products, Gujarat Co-operative Milk Marketing Federation

(GCCMMF), which markets milk and milk products under the Amul brand, has signed anagreement with

Ahmedabad-based e-commerce solution provider firm – Infibeam Incorporation Ltd – to develop e-

commerce and mobile platforms.

Soon, consumers will be able to purchase all Amul products through an online portal andmobile phone

application. India’s largest dairy brand – Amul is all set to roll out its exclusive e-commerce platform

over the next two months.

In order to take its entire range of products, Gujarat Co-operative Milk Marketing Federation(GCCMMF),

which markets milk and milk products under the Amul brand, has signed anagreement with Ahmedabad

based e-commerce solution provider firm – Infibeam Incorporation Ltd – to develop e-commerce

and mobile platforms.

“With consumer preference shifting to e-commerce, our objective is also to sell our productsonline.

Customers will now have the option to purchase our products through e-commerce portal as well

as mobile app. All Amul products including fresh milk, curd, butter, cheese etc. will be sold through our

exclusive e-commerce platform and delivered to our customers’ door steps,” said RS Sodhi, managing

director, GCMMF.

Ahmedabad will be Amul’s testing ground for online sales. GCCMMF plans to extend the facility to more

cities subsequently. “We plan to start the service from Ahmedabad within the next two months,” added

a senior official of the dairy co-operative.
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Although some Amul products are already sold through some online retailers, this is the first time Amul

has decided to sell its products through e-commerce and mobile platforms. “We supply our products

directly to few e-tailers and online grocers. All our B2B business isonline. However, for B2C, there will be

exclusive platforms of Amul for on-demand purchase of our products,” the official added.

Amul has marked its presence in various cities across the country through its vast network of 10,000

dealers and 10 lakh retailers, including franchise retailers.

The online venture assumes importance for Amul as its marketing body GCMMF has set a target of

achieving sales turnover of Rs 30,000 crores by 2017-18. GCMMF’s turnover increased by 11% to 23,004

crore for the fiscal 2015-16 from Rs 20,733 crore in 2014-15.

‘Only a few institutions applied for FSSAI licence’

Updated: July 11, 2016 05:33 IST
Source: www.thehindu.com/news

Compliance by college and hostel students in the district to the requirement of registering with FSSAI (Food
Safety and Standards Authority of India) has been dismal, official sources said.

Despite a recent directive, only a few institutions have applied for FSSAI licence, Designated Officer for Food
Safety and Drug Administration Karunanidhi said.

“Educational institutions also get categorised as food business operators in the event of the annual turnover
of the hostels they run exceeding Rs. 12 lakh per annum. Private colleges and schools are, by and large,
unaware of the provision in the Food Safety Act for carrying out inspection and closure of operations without
licence,” Mr. Karunanidhi said.

Last year, Kerala Government made it mandatory for anganwadis and hostels and canteens in educational
institutions to secure FSSAI licence to ensure food safety.
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Food for Thought
Mon, Jul 11 2016. Source: www.livemint.com/Opinion

Increased consciousness against the use of animal ingredients has prompted a new focus on
food labelling around the world

Narayan Ramachandran

FSSAI should indeed focus its role on regulation, licensing and standards. Also, it is a good idea to
outsource testing. Photo: Mint

Food has been much in the news lately.

Last month, the Registrar General of India released results of a 2014 survey on household
habits—including vegetarianism and non-vegetarianism. The survey produced some startling
results. Seventy-one percent of Indians over 15 years of age are non-vegetarian—a four
percentage points fall from the previous baseline survey done in 2004. It is a common myth
that Indians are substantially vegetarian. The results of the survey at the state level are even
more interesting. Rajasthan is the most vegetarian state in India with approximately 75%
vegetarians, and Telangana the least with only 1% vegetarians. Gujarat, Punjab and Haryana are
among the most vegetarian states with Tamil Nadu, Kerala and West Bengal among the least.
The five southern states taken together have a median vegetarian population of 2.3%.

While the survey asks other questions of the households surveyed (including the type of
contraceptive method used) it does not investigate vegetarianism. Counter-intuitively, even as
India’s per capita income rises, the country has become more vegetarian rather than less.
Received economic wisdom has it that as a country becomes prosperous more meat, poultry
and eggs per capita will be consumed. While India is indeed the most vegetarian country in the
world, most countries have a sizeable number of vegetarians (for ease, I am making no
distinction between vegetarian and vegan diets). Surprisingly, China at 5% of its population is
estimated to have more vegetarians than the US at about 3% (though rising fast). Israel,
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Germany and Brazil have reasonably significant vegetarian populations. Religion-based
vegetarianism in China and Taiwan falls into two buckets: Daoist vegetarians refrain merely
from eating meat and Su vegetarians who refrain from meat and fetid vegetables like garlic and
shallots. Given the centrality of milk and milk products, India’s religious vegetarianism is
significantly lacto-vegetarianism.

There is a gradual increase in vegetarianism around the world. Google reported a sharp
increase in searches around the world over the last few years for the word “vegan”.

The increased consciousness against the use of animal ingredients has prompted a dramatic
new focus on food labelling around the world. In the US and UK, vegetarian and vegan foods
currently follow guidance issued by their respective food standard agencies. These protocols
require full disclosure of ingredients and self-certifications that follow guidelines. Grocery
retailers like Sainsbury and Waitrose in the UK now label many of their own products as
“vegan”. India has taken a lead in this area and requires a green dot for vegetarian food and a
brown dot for non-vegetarian food in addition to a full list of ingredients. Soon there may be a
blue dot for diabetes-friendly food in India.

Food labelling and safety in India falls under the purview of the Food Standard and Safety
Authority of India (FSSAI) established in 2006 by consolidating various food standard and safety
regulations in one agency. FSSAI has eight regional offices, four referral laboratories and 72
local laboratories located around India. The Lucknow regional office was the one that issued a
show cause notice to Nestle India Ltd about the presence of excess lead contaminant and
incorrect food labelling for its Maggi product. According to a recent Right to Information
response received by The Times of India, the Lucknow office had also issued notices to Mother
Dairy for Fruit Added Lassi being sold without a licence, to Hindustan Unilever Ltd for producing
sub-standard bread and to the Lulu Group for illegal slaughter at its Barabanki facility.

In a surprise move in March, FSSAI shut down the Lucknow and Chandigarh regional offices and
has said it is moving towards a deregulation and self-compliance regime. The Cabinet
Committee on Economic Affairs (CCEA) has withdrawn its earlier commitment of greater
funding for FSSAI and encouraged the regulator to decentralize its enforcement activities to the
states, and outsource some of its food testing to certified external laboratories.

FSSAI’s role is in flux. What should the right policy be?
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At a time when the consumer is seeking greater truth in labelling and greater trust in the
product she is consuming, FSSAI should indeed focus its role on regulation, licensing and
standards. It is a good idea to outsource testing. However, the states have a very inconsistent
capacity to enforce the standards. This is the area that will need the most work. States will need
help with a greater number of accredited laboratories, more technically trained manpower and
a general institutional capacity to be fair, but firm in their enforcement activities. The focus of
enforcement should change from output and adulteration to certifying input and
manufacturing processes.

The need for a greater selection of food types, including vegan food, will continue apace.
Regulators will not be able to enforce standards on a rapidly expanding range of output foods.
The focus must rightly shift towards regulation, standards and self-governance. Enforcement
will be the (sugarless) icing on the cake.

P.S.: “The vegetarian manner of living, by its purely physical effect on the human temperament,
would most beneficially influence the lot of mankind,” said Albert Einstein. That’s a relative
view, of course.

Amul Dairy bags Golden Peacock Award
By Dairy News India -Jul 11, 2016

VADODARA: The Kaira District Co-operative Milk Producers Union Limited popularly known as Amul

Dairy has been conferred the Golden Peacock Award for ecologically innovation and sustainable energy

conservation.

The award recognizes Amul Dairy‘s efforts in establishing sustainable energy management system

adopted in recovery of methane gas from the dairy effluents, converting it into CNG and using it as fuel

in its boilers.

The Golden Peacock Awards are established by Golden Peacock Awards Secretariat, the institute of

directors, New Delhi, an apex society of 31 directors that recognizing organizations who make excellence
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in the field of environment conservation and adopt the innovative ideas in to practice and save energy

for the betterment of society.

The award was conferred upon Amul Dairy by Piyush Goel, minister for power, coal and mines of

government of India during the 18th World Congress on Environment Management at New Delhi.

“Amul Dairy is the first one to introduce the technology to generate the renewable energy which is
very economical and we are saving more than Rs two corer a year. This also reduces environmental
pollution and saves in carbon emissions,” said Amul Dairy’s managing director Dr K Rathnam.

Global dairy players unsure of India entry
By Jhimli M -Jul 11, 2016

Source: dairynews.in

Restrictions and controversies over cow slaughter could be a hurdle for the policy initiative

toattract foreign investment to the animal husbandry (dairy) sector, industry insiders say.

While the government has allowed 100 per cent foreign direct investment (FDI) in animal husbandry

(including breeding of dogs), pisciculture, aquaculture and apiculture under automatic route, industry

executives feel global dairy giants may be reluctant to come in because of the blanket ban on cow

slaughter.

“Globally, non-milking cattle goes to slaughter house, which is not the case in India. So it’s a big

challenge for global dairy companies that want to enter the Indian market,” said Kuldeep Saluja,

managing director at Sterling Agro Industries Ltd, maker of Nova brand of dairy products. “Not being

allowed to slaughter certain cattle is a huge drawback in India for global dairies,” he said.

In international markets unproductive cattle, most of which are cows, after being in dairies for 14-15

years, go to slaughter houses. A company expects 50-60 per cent return on investment on sale of each

cow.
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Saluja said 95 per cent of the cattle used in commercial dairy farming globally are cows and not

buffaloes, unlike India. Hence, he said, the country is not lucrative for companies toattract FDI in animal

husbandry sector.

In the past few years, global dairy firms such as Fonterra of New Zealand, French cheese maker
Fromageries Bel, Denmark’s Arla, Dutch dairy cooperative Friesl and Campina, Mexico’s Grupo Lala,
and Germany’s Hochland Group have scouted the Indian market for opportunities to set up own units
or to partner with local players.

Promoter of a leading national private dairy company from South India who requested not to be

identified said globally dairies would get 50 per cent-60 per cent of the cost they paid for the cattle by

selling to slaughter house. In India, dairy companies send old and unproductive cattle to a gaushala or

sell them to small farmers at a much

Another reason why foreign players may be reluctant to enter the country, private dairies feel, is that

they may find it hard to compete with dairy cooperatives that get favourable treatment from state and

central governments. However, some dairy companies in private and cooperative sectors, said FDI in

dairy sector will help Indian dairy companies looking for funds, and lead to new dairy products and

better farm practices.

“Any investment beneficial to Indian farmers and dairy industry will be good,” said RS Sodhi, managing

director at Gujarat Cooperative Milk Marketing Federation (GCMMF) that owns the country’s top dairy

brand Amul.

“I am studying on the FDI in animal husbandry issue and a better picture will emerge in the coming

days,” he said. Similarly, Pritam Shah, MD at Parag Milk Food that sells ‘Go Cheese’cheese brand, said

100 per cent FDI in the sector will boost investment flow in the sector.

“There will be expansion in dairy products category and we might see more varieties of baby food or
cheese products,” he said. Significant investments have been made by global dairy majors like
Schreiber (US) with Dynamix Dairy (Maharashtra) Lactalis with Tirumala Dairy, Britannia, Nestle and
Danone among others in India.

As per FDI Policy 2016, the government has done away with the requirement of ‘controlled conditions’

for 100 per cent FDI in animal husbandry.
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Govt preparing action plan to attract more FDI in
dairy sector
PublishedJul 10, 2016, 2:50 pm ISTSource: www.deccanchronicle.com

Department of Animal Husbandry under the aegis of Agriculture Ministry is holding series of discussion
with private players in this regard.

The government, which is aiming to double farmers' income by 2022, wants to supplement farm
income by focusing on allied activities of agriculture like dairy, poultry and fishery.

New Delhi: Aiming to double farmers' income in the next five years, the Centre is chalking out a national
action plan to attract more foreign investment in the dairy sector.

The Department of Animal Husbandry under the aegis of Agriculture Ministry is holding a series of
discussion with private players in this regard. "We are preparing a national action plan to boost FDI in
dairy sector.

We want FDI in this sector in such a format that our farmers are benefited and their income goes up,"
Animal Husbandry Secretary Devendra Chaudhury told PTI. The plan is to increase foreign investment in
the dairy sector in the next five years from the current level of around Rs 141 crore, he said.

Last week, the department held the first round of discussion on the issue with private players including
Amul, Mother Dairy, Paras and others. Chaudhury said these companies have been asked to submit their
inputs on the issue within two weeks, which will be again deliberated in the next meeting.

At present, FDI is allowed in most aspects of dairy sector, including machines and equipment. Recently,
the government relaxed norms for FDI in animal husbandry by allowing research in non-controlled
conditions as well.

The government, which is aiming to double farmers' income by 2022, wants to supplement farm income
by focusing on allied activities of agriculture like dairy, poultry and fishery.

For instance, the government has decided to spend Rs 110 crore this financial year under the National
Programme for Dairy Development to expand milk procurement mechanism at village level for the
benefit of farmers.



21
www.suruchiconsultants.com

It is also focusing on increasing the milk productivity of cows and buffaloes, for which the government
has set aside Rs 104 crore for the current fiscal on breeding programme. Milk output in India, the
world's leading producer, was around 146.3 million tonnes in 2014-15.

Is it True cut in excise duty on dairy products ?
By Dairy News India -Jul 8, 2016

Animal Husbandry Secretary Devendra Chaudhary today said taxation on dairy products could be

rationalised via value-added activities of the milk produced as the industry pitchesfor excise duty cuts.

The industry also demanded that the dairy sector should be kept outside the ambit of goods and

services tax (GST) bill, which is not yet passed in Parliament.

“The taxation on dairy products could be rationalized through value-added activities of the milk

produced,” Chaudhary while addressing a seminar organized by industry body PHD Chamber of

Commerce.

The secretary, however, did not comment on the industry’s demand to keep the dairy products to

outside the GST ambit, said the statement issued by the industry body. Reliance Dairy Foods CEO Anup

Kalra, Agrinnovate India CEO Harsev Singh, Ayurvet Managing Director Priyanka Mittal, were among

other private players present in the seminar on Doubling Farmers Income Through Dairy Sector.

In the seminar, the industry players gave a unified call for reducing the excise duty structure for dairy

products from present level of 5-6 per cent.

“The seminar recommended to the government that indigenous dairy sector be a part and parcel of the

agri activities, its excise levy be rationalized and the sector should be kept outside purview of GST,” the

statement said.

It was also feared that with the enactment of GST bill, the dairy sector may be subjected to about 18
per cent of GST which would make it economically unviable at a time when talks for doubling the
farmers income through dairy also are advancing, it added. PTI LUX ABK



22
www.suruchiconsultants.com

Total Milk Production by Species

Cow milk still growing rapidly – faster than buffalo,India is the second largest milk producer in
the world

By Dairy News India -Jul 8, 2016

Milk Production by species in India, 2004-2019

Source : Gira2015, Gira compilations, estimates and forecasts based on FAO data

Relative importance of milk from cows vs. buffalo

 India and Pakistan are the only countries where buffalo milk wins over cow’s milk.

 Indian (and Pakistani) buffaloes are well adapted as dairy animals and often yield more milk

than cows

 and also due to buffaloes’ value as slaughter animals.

 Consumers prefer buffalo milk due to its high fat content and also because tea made with

buffalo milk is considered better.

 Dairy processing units purchase buffalo and cow milk on the basis of: fat % and solids-not-fat

%. The two milks are then mixed.

 Packaged milk is sold without differentiating whether it is from cow or buffalo.

 Cow milk production is growing somewhat faster than buffalo milk, due to improved breeds

of cows being adopted.

Cow & Buffalo Milk Production – Growth is from herd numbers; very low yields improving slowly
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India is the second largest milk producer in the world

 Yet it has some of the lowest milk yields (& only growing at a modest 2% p.a.)

 Growth predominantly from herd increases, with expected strong future growth

Per capita equivalent milk consumption is around 119 litres – rising at 6 liters every year (and in spite of

a population that has itself grown 15% in the last 10 years)

 Up from 83 litres in 2004; and probably rising to 145 litres by 2019.

Average Milk Yields, 2004-2019f

Milk Supply Circuits From Village to City – essentially an “artisanal” supply chain
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A major part of the problem is that “commercial” milk is often milk which is simply surplus to rural

requirements and serves to ensure a modest cash income to otherwise subsistence farmers

 Thus making improvements in husbandry, milk quality, yields etc. very difficult to implement

Nationally, milk production is seen more as a way of keeping tens of millions (possibly up to 75 mio)

of farmers on the land than as the basis of a national industry

 Hence consolidation and increasing herd sizes is seen by some politicians as a threat to rural

employment

Only 17% of all milk produced –around 26 billion kilos –goes through organised commercial channels

 51% of which via cooperatives, 49% via private companies

 Around 70 billion kilos –is sold by very small private distributors or used for manufacturing

milk products

 And the rest (about 54 billion kilos) is consumed locally, in the rural areas. In all, well over

82% of all milk is distributed/consumed in the “informal sector”.

The Cooperative Milk Production & Collection System

A heavy structure, but one that has brought progress

dairy cooperative
society model
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“The Indian dairy research and outreach structure has focused on generating a little bit more milk
from a whole lot of cows” (University of Wisconsin).

The cooperative supply model illustrated above was successfully implemented in Gujarat state,

 but has apparently not met with great success elsewhere, in spite of being supported by

Government.

The cooperatives of Gujarat adopted the brand name “Amul” for their dairy products, and it has

become one of India’s best known brands.

In fact it is a whole chain of cooperative structures in one integrated unit, reflecting the origins and the

aims of the cooperative movement wherever it originated.

The criticism leveled against it is that the many levels of decision and investment are vulnerable to

administrative dysfunction and political intervention. Nonetheless, the essenceof the “Anand” model

has also effectively been adopted by the private sector.

During 2014-15, Amul’s intake of milk was about 5.42 milion tons,fractionally down on 2013-14.

dairy cooperative society model

Private Sector Milk Production & Collection System Only with comprehensive aid from dairies can

farmers supply quality milk
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As in many other developing countries, quality milk production in sufficient volumes can only be

ensured in India if the dairy processor (coop or private) itself reaches right up the supply chain to assist

and encourage farmers to improve their activities.

This involves first and foremost paying a higher price for better quality milk, but also providing the

necessary inputs and material infrastructure.

Given Government resistance to imports in the sector, the hands-on solution is the only way for

modern dairies to obtain the milk they need.

Nestlé India Ltd. is a good case study of a private sector company with foreign ownership doing

business in India the “Indian” way.

 Relationship with India dates back to 1912, when it began trading as The Nestlé Anglo-Swiss

Condensed Milk Company (Export) Limited.

 Set up its first factory in India at Moga, Punjab in 1961. 8 manufacturing facilities to cover

every part of India and 4 branch offices spread across the country. R&D Centre at Manesar,

Haryana became operational in 2012

 Supplier base has grown from 4,600 farmers providing 2 000 tons of milk to110,000 farmers

from 2,815 village collection centers collecting more than 300,000 tons.

 Field camps have helped many farmers improve their farming practices and milk quality.

 Over 60,000 village women across Punjab, Haryana and Rajasthan benefitted from Village

Women Dairy Development Programme by the end of December, 2014

 Set up over 100 sanitation facilities in schools benefiting more than 36,500 girl students.

 Introduced local tree-planting programmes.

 Funds a tuberculosis clinic.
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How dessert to tackle the nutrition issue
By Dairy News India -Jul 7, 2016

Mysuru: For the first time in the world, CSIR-CFTRI, in association with Oleome Bio Solutions and Dairy

Classic Ice Creams, has developed Omega-3 and vitamin E nutrition-rich ice cream. The new product,

named NutriIce Creams, is aimed at benefiting 39.9% children in India.

Omega-3-enriched ice cream was launched by Amitabh Kant, CEO of National Institution for

Transforming India (NITI) Aayog, at CFTRI campus here on Tuesday. The innovative ice cream has been

developed using chia, a super food having high content of Omega-3 fat from a vegetarian source.

Omega-3 and vitamin E-enriched ice cream will have a positive effect on heart with its reduced

saturated fat.

Speaking after the launch, Kant said: “Food processing plays a major role in the country’s
development. I’m happy with the research that CSIR-CFTRI has taken up for the past few decades. Ice
creams, being largely accepted and enjoyed food products, find a special place among many people.

By introducing Omega-3-enriched ice creams, CFTRI is trying to combat the problem of nutrition

deficiency. There is deficiency of Omega-3 content in many people with they taking greens off the menu.

According to a study, 39.9% of children in India are undernourished, and various program’s to address

the issue have failed.

The research and intellectual work taken up by CFTRI has resulted in Nutri Ice Creams. They need to

ensure that these researches are commercialized and Indian industries are benefited. We have several

program’s for midday meal, but still we end up providing food with less nutrition”.

He also appreciated CFTRI director Ram Raja shekharan for taking up the initiative and coming out with

a much-needed nutritious food in the form of an ice cream. “It will be liked by people of all age groups.

We will also promote the new product by bringing it to the notice of Prime Minister Narendra Modi,” he

said.

‘Take up more research on chia’
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On the occasion, Kant called upon the researchers at CFTRI to take up more research on chia.

“Rajashekaran has told me that if the mixture of chia and water is given to childrenduring midday meal,

their nutrition level will improve. CFTRI scientists should take up research on this and find ways to add

the mixture to midday meal. Students must also venture into startups, instead of going for lucrative

jobs. India should be a country of job creators, and not of mere job seekers,” Amitabh said.

“Not many researches are commercialized. Steps need to be taken to commercialize researches so

Indian industries are benefited. There is a close link between the farming community and institutes like

CFTRI,” Amitabh said, adding: “For India to grow rapidly, food processing industry must play a major

role. We need to grow in labour-intensive environment, as it can ensure value addition.”

Rajashekharan said: “Omega-3-enriched ice cream is a first-of-its-kind product in the world which can

supercharge heart and keep it healthy. This project was executed with many trials and careful planning.

CFTRI has acted as a catalyst with the technology developer startup Oleome Biosolutions and Industry

Dairy Classic Ice Creams to come out with NutriIceCreams. This ensures good health to consumers

besides offering a great value.”

Balaraju, director of Dairy Classic Ice Creams, said that Raja shekaran is behind the idea of the project.
“We have managed to come out with this ice cream after nearly 3 months of research,” he added.

Milk production will be affected by climate change

Milk production will be affected by climate change but indigenous cow breeds can save the day. Farmers, however,

see no benefit in their conservation. Now the government steps in.

By Dairy News India -Jul 7, 2016

Cows sitting benignly in the middle of a busy road is such a common sight in India that one doesn’t even

give much thought to it. But, now the central government is putting the spotlight on indigenous cows

and is looking at making it an economically viable option to enhance milk productivity before global

warming impacts overall production.
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A study by the National Dairy Research Institute, Karnal, Haryana, a premier institute in dairy studies,

has predicted a negative impact on milk production due to changing climatic conditions. The sector will

have to bear a loss of 3.2 million metric tonnes of milk annually, costing more than Rs 5,000 crore.

These indigenous cow breeds can act as a silver bullet in tackling the impending crisis. The native breed

is robust, resilient and is particularly suited to the climate and environment of their respective breeding

tracts. The tract essentially means that a particular breed of cow is found in a particular region – like Gir

(Gujarat), Sahiwal (Punjab), Red Sindhi (Haryana), Kankrej (Gujarat) and Rathi (Rajasthan).

The government is ready to shell out more than Rs 580 crore under Rashtriya Gokul Mission to conserve

the indigenous breed which is facing the threat of disappearance due to competition from the exotic

and crossbreeds.

Through Gokul Mission, started in 2014-15, the government has undertaken a breed improvement

programme of the indigenous (desi) cattle, enhancement of milk production and productivity of native

bovines, upgradation of nondescript (low productivity) breeds using elite indigenous breeds. Also

distribution of disease-free high genetic merit bulls to farmers.

Policymakers believe that by the time the 12th five-year plan comes to an end in 2017, the domestic

demand for milk would increase to 172 million metric tonnes. With current production at 147 million

metric tonnes, the planning commission (now NITI Aayog) estimates show that the dairy industry has

been growing by 4.8 percent annually.

The dairy sector, which has been witnessing a substantial growth since 1970 after Operation Flood,
will be affected by the rising temperature, predict scientists.

According to officials, tapping the potential of the indigenous breed is the need of the hour. “In the

absence of a specific programme on development and conservation of indigenous breeds, their (native

breed) population has been declining and their performance is below the potential at present,” said OP

Choudhary, joint secretary, department of animal husbandry, dairying and fisheries, ministry of

agriculture and farmers welfare.



30
www.suruchiconsultants.com

There are 39 native breeds, but not all of them are popular among farmers. There are only a handful of

elite milch breeds – Sahiwal, Gir, Rathi, Tharparkar and Red Sindhi. Farmers are satisfied with them due

to their economic viability.

But the problem is with the draft breeds/nondescript breeds which have low milk productivity –

Amritmahal, Bachur, Bargur, Dangi, Hallikar, Kangayam, Kenkatha, Kherigarh, Khillari, Malvi, Nagori,

Nimari, Ponwar, Umblachery, Red Khandari and Siri.

Unfortunately, out of 191 million cattle population in the country, 20-25 percent belong to recognised

breeds while the rest are nondescript. The recognised breeds are those widely used by the farmers for

their high productivity. They are referred to as elite milch breeds.

These draft breeds have poor genetic makeup. Generally, Indian breeds have an average milk yield of

1,500 litre/lactation (300 days) and when the bulls of these elite cows are used for breeding, the

progeny carries 50 percent traits of each parent, with a chance of producing cows of 700-900

litre/lactation. The quality bulls of indigenous breeds are used for natural service as well as their semen

is used for artificial insemination to produce good quality progeny. Such cows don’t attract farmers as

they want to earn through milk production.

Therefore, they crossbreed those with exotic or foreign breeds. In India, Holstein-Friesian and Jersey are

popular among farmers for crossbreeding due to their high productivity with 2,000-3,000 litre/lactation

for 300 days.

Total exotic/crossbreed population increased by 20.18 percent in 2012 in comparison to 2007, according

to the livestock census done in 2012 by department of animal husbandry.

On the other hand, the population of indigenous cattle decreased by 8.94 percent in 2012. In rural areas

the population of the indigenous in-milch cattle, which are kept by farmers for milking, has decreased by

65 percent during 2007-12 as compared to 2003-07, whereas the population of exotic breeds increased

by 23 percent.
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The government has now taken a step that caters to all varieties of indigenous breed by establishing

Gokul Gram, one of the major projects under Gokul Mission. It will primarily focus on managing urban

cattle near metropolitan cities and the department has already spent Rs 200 crore for the ‘grams’.

It cannot be denied that in the past three decades, a substantial amount of work has been done in

several states through gaushalas and cooperatives to conserve indigenous breeds.

Gokul grams

Land has been purchased in Maharashtra for three gokul grams – Pune, Amravati and Aarey Milk Colony

in Mumbai. In Punjab, property for two grams has been purchased in Patiala. In Uttar Pradesh the

investment has been in Mathura and Varanasi.

The plan rests upon genetic upgradation of the urban cattle, creating high genetic breeding stock and

finally providing it to farmers. “It will take more than two years to develop infrastructure for these gokul

grams,” said Choudhary.

Functioning on the public-private partnership model, each gram will have a capacity to shelter 1,000

indigenous cattle, comprising 60 percent milch and 40 percent unproductive cattle. Interestingly,

maintenance of these nondescript breeds falls under the state government.

“It will be the duty of the state to bear the burden of unproductive herd of cows. They will have to

develop a strategy in procuring these animals from farmers or farm owners,” said Choudhary.

The model, therefore, becomes interesting as the centre will bear the maintenance cost of productive

cattle, while the state will be dealing with the remaining nondescript cows.

Perhaps this is one of the major loopholes of the scheme, diluting the accountability of the entire

project.

Animal husbandry is a state matter and state governments spend a major proportion of their budget on

disease control, treatment and artificial insemination (AI).

Merits of indigenous breeds
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* Withstand harsh climatic conditions like drought

* Widely used for farming activities

* Disease resistant

* Produces milk of superior A2 quality. Breeds like Red Sindhi, Sahiwal, Tharparkar, Rathi, Gir have 100

percent A2 content, while other Indian breeds have 94 percent. On the other hand, exotic breed have

only 60 percent A2 content

* Cow products are used for medicinal purpose

And their demerits

* Milk production is less in comparison to exotic or crossbreeds

* Desi cow calf starts producing milk after three years while exotic calf starts milking in two years

* A desi cow when sold in market costs ‘70,000 while an exotic or a crossbreed costs ‘one lakh

“The resources allocated are not adequate to take care of all unwanted cows. Our policy should be to

increase production without increasing the number of animals. The programme should have a clear

economic analysis,” said Dr Narayan Hegde, principal advisor, BIAF (Bharatiya Agro Industries

Foundation) Development Research Foundation, Pune. The organisation has been involved in inclusive

development through dairy husbandry in the rural sector.

“Farmers are not interested in bearing the cost while the state governments have no requisite funds.

The programme will be good for farmers as they can send their unwanted cows to reduce liability.

However, making this programme viable with such low productive animals may be very difficult. It will

require a long time investment to make the programme sustainable. Therefore, long term financial

support is necessary,” he said.

Voicing apprehension about the scheme, Hegde said, “Sentiments and feelings should be secondary.

There is no economic benefit data to convince farmers to take part in native breed conservation. With

regard to crossbreeding, farmers are convinced of the benefits. If the programme is driven by funds

from the donor, the enthusiasm will wither out once funding is discontinued. Thus, we should plan to

develop programmes where farmers participate for generating supplementary income.”
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Surya Kant Jalan of Surabhi Shodh Sansthan, Varanasi, too has questions about the effective

implementation of the mission. Jalan has been working on the conservation of native breeds and in

2015, he highlighted the potential of Ganga Teri breed.

“In the absence of a clear policy, the outcome has been poor. Unless there is an economic benefit to

the farmer, they will not adopt to the recommended policies,” said Jalan.

Genetic improvement

Another important aspect of the mission is the genetic upgradation of native breeds. In 2000, the BJP-

led coalition government at the centre had taken an initiative to promote indigenous breed of cattle.

The National Project for Cattle and Buffalo Breeding (NPCBB) introduced superior bulls for breeding as

well as quality control of semen banks. It turned out to be the most effective programme to increase the

rate of artificial insemination and support semen station in improving the quality of semen. A semen

station preserves the semen of good quality breed of bulls. If a bull is dead, its semen can be later used

for artificial insemination. An improvement in the performance of the indigenous breed was needed.
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The centre has launched National Programme for Bovine Breeding and Dairy Development at a cost

of Rs 1,800 crore, where Rs 1,200 crore has been allocated for bovine breeding. Rashtriya Gokul

Mission falls under this plan.

Over the years, the public machinery failed due to non-availability of superior quality breeding bulls,

poor qualities of semen produced by many of the laboratories, inadequate skills of artificial

insemination technicians, and poor technical assistance.

The genetic progress is stagnant as bulls of indigenous breeds in the semen station are not

produced through organised breeding programmes like progeny testing and pedigree selection.

They are selected merely on the basis of lactation yield and other information is not available.

Therefore, their genetic potential is not known and is low.
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There is hardly any record of maintenance. “It is not collected by animal husbandry statistics

division of this department. However, looking at longevity of indigenous breeds and their low cost

of maintenance, these animals may be sustainable to farmers in the long run,” said an animal

husbandry official.

The Gokul Mission will restructure bull mother farms, which are centre- or state-run cattle breeding

farms to produce highly exotic, crossbreeds or indigenous breed of bulls for semen production.

These farms ensure that bulls and cattle are free from diseases. These farms will keep the record of

elite bulls. These will be the places where bulls of high genetic value will be provided to farmers for

natural service.

Currently, there are as many as 172 bull mother farms in the country run by the centre and state

governments. These are currently in a dilapidated state. There is an absence of quality bulls and

indigenous cow breed as well as lack of basic amenities like poor condition of shed and other

equipment’s required for the maintenance of cattle and farms. So, the funds will be used to

strengthen the existing infrastructure, and to purchase elite breeding stock.

Under the mission, 50 bull mother farms will be identified. The larger role, however, will be played

by the National Kamdhenu Breeding Centre. It will function as a national repository of germplasm of

all the native breed, make elite animals available for genetic upgradation programme in their

respective breeding tracts and existing semen station and bull mother farms. Germplasm are cells

which carry hereditary material. These are collected from animals, evaluated for quality and are

frozen. The government is planning to establish two Kamdhenu centres – one in the north region

and the other in the south.

Currently, most of the semen stations produce limited semen doses of only two to three indigenous

breeds. Moreover, semen stations maintain only indigenous breeds which are in demand or are

covered under the respective state breeding policies.

Out of 39 indigenous cattle breeds, semen of only nine breeds is currently available at the existing

semen station.
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Since quality semen for most of the indigenous breed is not available, farmers or breeders are

dependent on bulls for natural service. Apparently, the genetic potential of these bulls is not known

and they are obtained without proper testing for sexually transmitted disease.

The mission promises to give dividends to farmers but the major challenge is to change their

attitude as they are not interested in conservation. They are interested in economic viability. The

government needs to create awareness and provide quality desi breeds to farmers. Farmers and

breeders have a clear idea of the cost and returns from dairy husbandry. Making the sector

enterprising and in favour of native breed will be a herculean task.

Sustainability of the scheme is another big issue. Initially the center will spend money to establish

kamdhenu centres. Later the states will have to bear the maintenance cost. Thus, the success of the

scheme will largely depend on them.

Grundfos Pumping Solutions for the Dairy Industry
By Jhimli M -Jul 7, 2016

Reliable and Efficient Pumping Solutions for the Dairy Industry

Chennai, July 5, 2016: Grundfos India, one of the prominent pump manufacturers in the country, offers

advanced mixing and pumping solutions which will make dairy production efficient and cost effective.

The company has a wide range of products catering to the needs of this industry right from preventing

sedimentation, pumping liquids like milk, yogurt to liquid distribution to pumping waste water or for

purification and many such other applications.

Grundfos has range of innovative mixers and flowmakers for treatment applications that ensure

particles remain evenly distributed in wastewater and sludge, prevents sedimentation and has a

supporting treatment processes. The range covers small-scale mixers, ideal for prefabricated pumping

stations, to large-scale flow makers created for large tanks and basins. These mixers and flow makers

are designed for mixing, homogenization and suspension of liquids in applications.
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Grundfos is recognised for its customised solution offerings and reputed dairy companies like Mother

Dairy, Tamil Nadu Milk Federation Cooperative, Karnataka Milk Federation, Sumul Dairy, etc.have

implemented cutting edge Grundfos pumping solutions at their dairy plants.

Grundfos has wide range of products to offer in the Dairy industry.

Some of the key pumps for the dairy industry are highlighted below:

 The 07.18.1410 mixer is one of the key mixers from the company. It’s primarily designed for

mixing and flushing applications in pump pits or tanks and keeps solids in suspension and

flushes them down, thus replacing the conventional flush valve.This mixer is easy to maintain

and ensures long and trouble-free operation.

 Hydro MPC boosters from Grundfos are of the highest quality and is designed to handle

boosting with ease and precision. Usage of CR with IE3 motors makes Hydro MPC more

efficient and reliable to maintain continuous pressure and seamlessly adapting to the flow. It

is service friendly, space saving and easy to use.

 SEG pumps is designed with built in motor protection and avoids congestion which helps in

shielding the overburdening of the motor. These pumps are efficient and appropriate for

pumping waste water with soft solids using of smaller pressure pipes making it cost efficient

 The CR/CRN is a versatile pump range suitable for diverse applications that demand

consistent and cost-efficient supply. It can be used for processing water, washing and

cleaning systems, etc.

 Oxiperm is used to process water and can be adapted for various water disinfection tasks. It

has a robust and compact design with an integrated control system which enhances its

operational reliability. It is simple to install with minimum operating cost

 Dosing Pumps and Systems uses stepper motor to control the speed and make it

exceptionally accurate. It can be used for applications like disinfection, precipitation and

filtration.

Grundfos also offers a comprehensive range of pumping solutions that can be used for liquid supply and

distribution, cooling &heating, filtration and purification, process liquids, disinfection system,

wastewater pumping, energy audit etc. Grundfos solutions focus on reducing energy, water, and raw

material intake, providing industry-leading solutions that fit the ever-increasing requirements.
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Commenting on the Grundfos’ pump offering for the dairy industry, Shankar Rajaram, Vice President –

Sales (Industry), Grundfos India said, “The dairy industry is witnessing growing consumer demands

and competition all while trying to maintain utmost quality of their products.

Grundfos’ range of intelligent pumps offers the dairy industry, technology that is efficient in terms of
cost, operations and maintenance and above all is extremely reliable.”

Dairies raised milk prices from July
By Dairy News India -Jul 6, 2016

At a time when agri-commodity prices are witnessing an upward trend

At a time when agri-commodity prices are witnessing an upward trend, milk prices have also started

showing signs of moving north. After India’s largest dairy organisation Gujarat Cooperative Milk

Marketing Federation (GCMMF) raised prices in the first week of June, several others have followed.

Private dairies in Maharashtra including Gokul, Parag Milk Foods etc have already raised prices by Rs 2

per litre. Delhi-based private dairies too have raised prices about three weeks back. Down South,

however, private dairies like Hatsun Agro said that there were no immediate plans to raise retail prices

of milk. Sources in Punjab-based cooperative dairy Milkfed, which sells milk and milk products under

the Verka brand too said that no immediate hike was planned.

A leading player in the Delhi/NCR, Mother Dairy, which has not yet raised prices of milk, had indicated

sometime back that they would review the situation in the coming weeks. As per news reports, around

mid-June Mother Dairy’s Managing Director S Nagarajan had admitted that they were facing intense

pricing pressure, and that they would watch the situation for another four to eight weeks and may

increase prices to match competition, probably by Rs 2 per litre.

The dairy major did not raise prices in early June at a time, when GCMMF (Amul) hadannounced a price

hike. Mother Dairy had then said though the farmer prices have been increasing over the past three

months due to environmental temperature, summers and season demand by about Rs 2.50 per kg;

Mother Dairy has been able to absorb the impact.



39
www.suruchiconsultants.com

The spokesperson had further said: “The prices are likely to go up further in coming months. We are
keeping a close watch on the milk availability and price situation and may take a call on consumer
prices if the situation warrants.”

Amul had raised prices by Rs 2 per litre in Delhi and Gujarat market in the first week of June owing to a

20 per cent rise in cost of production.It had then said that prices would be raised across India in phases.

Amul’s milk procurement prices, considered one of the highest in India, are currently around Rs 580-

600 per kg fat. GCMMF is now procuring around 16.2 million litres of milk per day.

Kuldeep Saluja, owner of Delhi-based Sterling Agro, which has raised prices by around Rs 2 per litre

around three weeks back said that with fodder prices going up, the cost of procurement has increased,

and hence a rise in retail milk prices was unavoidable. “However, there would be no further hikes in the

region for sometime now, as the monsoons have set in, thereby boosting supplies. I expect the prices to

remain stable for the next one year or so,” he said.

The dairy industry in India has witnessed a long period of stable milk prices primarily on account of
weak global prices of skimmed milk powder (SMP) and huge inventory of SMP back home due to lack
of export opportunity.

Innovative Procurement Practices Help Dairy Sector in India
Posted on July 6, 2016
Source: nl4worldbank.org

India is the world’s largest producer as well as consumer of milk and milk
products. India nevertheless faces a shortage of milk and milk products due to increasing demand
from the fast growing middle class in the country.

The National Dairy Plan Phase I (NDP-I), a Central Sector Scheme of the Government of India, which
is supported by National Dairy Support Project (NDSP), aim to increase milk productivity and market
access for milk producers, which are both necessary to meet the growing demand for milk. NDP-I is
being implemented with a total investment of about US$350 Million, out of which the Bank has
extended a Credit of US$219 Million through the NDSP.
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The National Dairy Development Board (NDDB) is the main implementing agency for the NDP-I. At
the decentralized level, NDP-I is being implemented by about 150 end‐implementing agencies (EIAs)
scattered over the country.

The Project involves some innovative procurement practices and improvements in upstream milk
supply chain, which are described below:
Supply chain strengthening for village-based milk procurement:
There are currently about 15 million milk producers in India, who are members of about 150,000
village dairy cooperatives. As milk is a highly perishable item, any weakness in the upstream supply
chain may result in milk spoilage before reaching the processing plants.

Challenges include:

 detecting possible adulteration
 determining milk purchase price for each of the milk producers at the purchasing point in

real time
 ensuring milk producers maintain hygiene while bringing milk to collection centers.

To address the above challenges, the NDSP financed EIAs’ purchase and installation of bulk milk
chillers (BMC) at village milk collection points, which generate savings in transportation, operations,
handling and processing costs. For streamlining milk collection and testing for quality of the milk
supplied, EIAs also purchased standardized Automated Milk Collection Units (AMCU) and Data
Processor-based Milk Collection Units (DPMCU) at collection centers along with associated IT
systems. Adulteration testing kits were also supplied. These EIAs also procured Milk Cans and
provided them to producers to ensure hygiene while bringing milk to collection centers. As on date
about US$50 Million have been committed for strengthening of the upstream supply chain. Village-
level infrastructure for milk collection and bulking has also helped in faster release of payment to
milk producers.
The NDSP also encouraged formation of new village-level cooperatives to bring new producers to
supply the milk. Since the mid-point of the project’s implementation period, 23,487 villages have
been covered and 660,935 additional milk producers have organized. Upon completion of the
NDSP, this component is likely to result in incremental annual financial gains of US$38 Million.

Framework Agreements for Decentralized Procurement of equipment:
About 150 EIAs across the 18 participating states of India require some standard items repeatedly
(for example, Bulk Milk Cooling Unit). Because of this and the varying capacity among the EIAs,
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NDDB proposed the use of Framework Agreements (FA) for such items. In NDSP, FA were centrally
set-up by NDDB but are being operated by EIAs, who issue purchase orders and release payments.
As the EIAs had never used FA in the past, a series of training workshops were organized for them.
Time taken in placing purchase orders under FA is 18‐25 days (in comparison to National
Competitive Bidding or NCB, which is around 120 days and shopping which is around 30‐45 days). It
was also noted that on average 4.9 Proposals have been received for FA, which is higher than
average for NCB in most Bank-financed projects. Use of FA has not only resulted in accelerating
procurement process but also in monetary saving up to 15% in many cases.
Procurement oversight and quality assurance:
In regards to decentralized procurement of equipment oversight under the NDSP, the NDDB hired
the services of a reputable inspection agency for quality checking of items procured by EIAs under
FA arrangements. To minimize the scope for any deficiency in quality of items supplied, a Quality
Assurance Plan (QAP) was developed for each item, and inspections started right from the
manufacturing stage of equipment. Apart from detection and rectification of defects in items by the
supplier, these proactive measures resulted in cancellation of FA of some suppliers, who were
unable to adhere to required quality standards. Third party QA for civil works was also arranged.
Monitoring integrity of the procurement process at this level was handled by a NDDB-hired
professional. These findings were used by NDDB to design capacity building program for EIAs.

A web-based Procurement management information system (MIS) was developed to help NDDB
monitor utilization of FA set-up by it as well as overall progress on decentralized procurement. The
MIS also helped EIAs in sharing data among each other.
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Aadhar card of animals Why and how?
By Dairy News India -Jul 5, 2016

Aadhar card of animals from next month in Haryana

In a country where the population is close to 125 crore and where the nation is struggling to include

its citizens in a project that is expected to be the world’s biggest one, it will be reallyfunny and will not

be easy for anyone to accept that even animals will soon be a part of this world’s biggest project. Yes,

we are talking about the world’s largest identification establishment program running in India under the

name of ‘Aadhar’.

It is perhaps known to everyone that the project has been struggling in the country and has been widely

criticized throughout its journey. The government is all-out to cover up maximum people under the

program as early as possible but still has not been able to achieve 50% mark in its mission. We are

talking about this because soon we will see animals in Haryana having their Aadhar.

Till now you would have heard about Aadhar card of humans only but interesting fact is that soon in
Haryana Aadhar card of cow, buffalo, sheep, goat and pig will also be made. For their Aadhar card
their photographs, race, complexion, body structure and age will be recorded in the database.

This program will begin in few blocks only on an experimental basis. Staff members of Animal Husbandry

Department would be given training for this and will begin from next month. Record of 3.5 lakh animals

will be made online.

The aim of this scheme is to establish identity of animals, their security, provide them benefits of health

schemes. Through this scheme details of extinction of animals’ species in the state, genetic effects, their

changing catering needs and their diseases can also be known.

Director General of Chandigarh Animal Husbandry Department said that work will begin from next
month on the scheme. All the concerned officials have been informed about this. With Aadhar card
not only cattle but also cattleman will get benefited.
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Good News For Rural Youth in India – CAF training

As Cairn Agri Fellows, these young farmers in Rajasthan are boosting production on their family farms and

launching sustainable agribusinesses.

By Dairy News India -Jul 5, 2016

As Cairn Agri Fellows, these young farmers in Rajasthan are boosting production on their family farms

and launching sustainable agribusinesses.

Last spring, they sat in a classroom staring bemused at a blackboard scribbled with profit and loss

calculations. These young farmers, ranging in age from 18 to 30, were far from their fields getting their

first exposure to advanced agricultural practices and agribusiness. As Cairn Agri Fellows, or CAFs, the

young men and women were a pioneer group of 21 students participating in a 15-month course to

increase agricultural knowledge and improve livelihoods in the community.

One year later, certificates in hand and a spring in their step, the graduates are putting their newly

acquired knowledge and skills into practice at their family farms and launching their own enterprises.

They have blended their traditional knowledge with formal classroom learning and field training.

CAF is a component of Barmer Unnati, a local economic development program implemented by

TechnoServe in partnership with Cairn India Limited in the desert district of Barmer in Rajasthan, India.

As part of their CAF journey, the young farmers received 10 weeks of agronomic training at the Institute

of Agri Business Management at Bikaner. Back at their villages, they participated in 12 months of field

training and intensive apprenticeship with TechnoServe, and attended one week of business

management training.

The young farmers learned about setting up their own enterprises and chose one of several

specializations: commercial dairy farming, goat farming, mushroom cultivation, horticulture (date palm

and pomegranate), or an input shop business. They received further practical training at field units

located in different parts of the country – the first time many of the CAFs had traveled out of their home

district.
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Today, the CAFs are well on their way to becoming successful farmers, entrepreneurs and community
leaders.

A Diversified Dairy Business

Rajat Kumar, 20, completed high school in his village of Kawas, but gave up further studies in order to

contribute to his family’s 1.5-acre farm. As a Cairn Agri Fellow, he opted to specialize in commercial

dairy farming, and traveled to Haryana state for training at the National Dairy Research Institute.

In April 2015, Rajat launched a dairy enterprise with only two animals. Today he owns nine heads of

cattle and sells 46 litres of milk per day. Ever entrepreneurial, Rajat started preparing vermi-compost

from cow dung, bringing his dairy business’s profits to $460 (Rs 30,600) per month.

During the CAF course, Rajat also learned budding and grafting practices, which he applied to two under

performing Ber fruit trees on his farm, significantly improving their yields. He has since performed

grafting on 300 trees in his village, earning additional income.

“CAF training has given me a new perspective on agriculture. Now I am confident of approaching
agriculture as a business venture,” says Rajat.

Bijala Ram and Deva Ram provide agronomic advice at their new input shop.

One-Stop Ag Shop
Bijala Ram and Deva Ram, both CAFs from the same village of Sindhasawa Harniyan, became partners

and started their own input shop. The store was inaugurated in January 2016 at an event attended by

Cairn representatives, local village officials, community leaders and 150 farmers – a great promotional

opportunity for the business.

Apart from selling farm inputs like seeds and fertilizer at reasonable prices, Bijala and Deva provide

valuable advice on agronomy – gleaned from their own CAF training – and guide farmers on appropriate
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methods of application and utilization of inputs. The shop’s monthly sales revenue average $7,500 (Rs

500,000). Meanwhile, farmers in the area who used to travel 20 kilometers to purchase the same inputs,

benefit from easier access.

Lala Ram (left) is expanding his family’s goat enterprise

Profitable Goat Farming
Lala Ram’s livelihood has been traditional goat farming supplemented with monsoon crops, such as

millet and rice. After the CAF training, Lala Ram expanded his goat enterprise with the addition of 11

Sirohi goats. Raised for meat and milk, this breed, native to the Sirohi district of Rajasthan, is known for

good body weight and meat quality, affording additional profits on the sale of each goat. Lala Ram also

established a shed and proper fencing to prevent cross breeding, and improved the nutrient

composition in his feed. With CAF training under his belt, Lala Ram is becoming more competitive in his

chosen field.

Farmers turned entrepreneurs, the Cairn Agri Fellows are now driving change in Barmer district, fulfilling

the hopes and aspirations of their families and communities, and making a lasting impact on the

productivity of the farms in the region.
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Need for caution on FTAs with dairy surplus countries

Amul has achieved growth due to long-term investment to add capacity in terms of procurement, expansion in processing and

distribution

By Dairy News India -Jul 4, 2016

Amul has achieved growth due to long-term investment to add capacity in terms of procurement,

expansion in processing and distribution

Amul MD R. S. Sodhi in an exclusive interview with The Dollar Business cautions India on non-inclusion

of dairy products in trade agreements, India’s milk production and how other food sectors can borrow a

leaf from the Amul model.

The Dollar Business (TDB): What is your observation on the global trend in the milk sector in the last

couple of years and in the domestic market?

RSS: World milk production is growing slightly less than 2% but India’s milk production is growing at

4.5%. Another major trend is that the world over prices being paid to milk farmers is on a decline. In

India too, milk farmers in Maharashtra, Rajasthan, Uttar Pradesh and Haryana are getting 20-30% lower

price when compared to their earlier prices. However, the farmers in Gujarat are getting 2-5% more for

their milk.

There has been a decline in the commodity prices of milk. This is majorly due to drastic reduction in

China’s milk imports, Russia banning the import of dairy products from Europe, and the quota of milk

production being abolished in Europe. Moreover, a decline in crude oil prices has impacted imports

of dairy products in the countries which are producing crude oil. The declining trend in prices of

commodities in the international market has created havoc in the global prices of commodities. In

Gujarat, we have been able to pay a higher price to milk farmers because we sell milk in its value-added

form and get better returns.
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TDB: In the company’s general body meeting you have raised concerns over non-tariff barriers created

by Europe on the import of Indian milk products while European brands have been given access to the

Indian market. Are you unhappy about this?

RSS: India is a huge market and there is sufficient scope for other players to explore. We want big

organised players to come to the Indian market as it is good for milk farmers, will help in the expansion

of the market and there will be more buyers. But we are against the import of milk products from other

countries where milk products are subsidized. We are not against investment in milk processing in India.

Anybody is welcome but they should use Indian milk for processing.

TDB: Should India be cautious about the sector while signing FTAs with dairy surplus countries like

Australia?

RSS: A lot of dairy surplus countries like New Zealand, Australia and Europe are trying to dump their

surplus production into India, which should make our government cautious. India should not fall into the

trap of including dairy products in the Free Trade Agreement (FTA) if it plans to sign any with these

countries.

TDB: What are the key factors which helped Amul to cross Rs. 23,000 crore turnover in FY2015-16?

S. Sodhi (RSS): We have achieved growth due to our long-term investment to add capacity in terms of

procurement, expansion in processing and distribution. Here one needs to take decisions and measures

keeping an eye on long-term results. There are three major areas that can affect the dairy sector.

Procurement of milk: Milk procurement is the most critical area for the dairy sector. We buy milk

directly from 36 lakh farmers and 15% of our milk comes from outside Gujarat while the remaining 85%

is procured from within Gujarat. Since raw material is not available in the market, we have created a

system to buy milk directly from the milk farmers to ensure quality, the certainty of supply and a stable

purchase pricing.

Location: We sell fresh milk and other milk products. Hence, we have set up our milk processing plant

closer to the milk production centres at the same time we are located closer to major markets where we

can send our products within a short span of time.
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Good distribution network: The third vital system for the sector is to have a good distribution network to

market our products. Many of our products are perishable in nature and need to be distributed within 3-

4 hours. We have invested in developing the distribution network, storing and marketing these products

within a short time.

TDB: The co-operative model set the foundation for White Revolution and helped India to be the

largest producer of milk, can this model or some of the other methods that contributed to the growth

of dairy sector be replicated in other food segments?

RSS: Currently India produces around 150 million tonnes of milk per year (in FY2014-15), and is growing

at a rate of 4.5% y-o-y. Its stability is a win-win situation for milk producers and consumers. Due to

value-addition, consumers and milk producers get benefited. Other agricultural product sectors like

edible oil, fruits and vegetables can also benefit if valueaddition is done in an efficient way and the

benefit is shared between the producers and consumers. This will generate interest among the

producers to increase their capacity and consumers too will increase.

TDB: The retail price of other processed agro-products, has increased and companies attribute the

price hike to increase in input costs. How has AMUL managed to hold the price for a relatively longer

period without passing on the price burden to end users?

RSS: The retail price that we collect from the consumer, almost 80-85% is passed on to the milk farmers.

We try to improve operational efficiency and leverage on the scale. We also refrain from over-spending

on overheads like advertising. While other food product companies spend 8-12% of revenue on

advertising, our expenditure is less than 1%. Our distribution costs are also less, so the savings we make

goes to the farmers and the consumers.

TDB: From a long-term prospective, what major difficulties could the dairy sector in India face?

RSS: The biggest challenge is to ensure that there is a continuation in milk farming and farmers in the

sector. Today’s youth after completion of their studies is no more interested to live in their villages. They

prefer to work in the city. If the youth is encouraged to start a dairy farm in a contemporary and

commercially-viable manner in their locality, there could be sustainable growth for the sector and a

boost in self-employment.
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TDB: Brief us about your export market and how do overseas markets treat the Made in India brand?

RSS: Indian dairy products have a respectable position in the foreign market. Though we export dairy

products worth Rs. 250 crore, we consciously focus on the domestic market because India’s growth rate

is faster than other markets. Also, the markets in Europe and US are saturated, hence we prefer to

concentrate in India. Under our Mission 2020 plan, we have a target to produce 230 lakh litres of milk

per day and a turnover of Rs. 50,000 crore by 2020.

TDB: Are you happy with the current tax structure for the dairy sector?

RSS: Government should treat the dairy sector at par with the agricultural sector. Whatever benefits are

provided to the agricultural sector should be extended to the dairy sector too because dairy could be

the biggest source of livelihood for even landless farmers.

Milk revolution in East India?
After expansion in northern states such as Uttar Pradesh, Punjab and Haryana, the country’s largest diary products
processor

By Dairy News India -Jul 3, 2016

Milk revolution in East India? Here’s what Amul is up to

After expansion in northern states such as Uttar Pradesh, Punjab and Haryana, the country’s largest

diary products processor, Gujarat Cooperative Milk Marketing Federation (GCMMF), which sells

products under the Amul brand, is set to enter eastern India and Kerala in a couple of years.

After expansion in northern states such as Uttar Pradesh, Punjab and Haryana, the country’s largest

diary products processor, Gujarat Cooperative Milk Marketing Federation (GCMMF), which sells

products under the Amul brand, is set to enter eastern India and Kerala in a couple of years. “We will be

entering Jharkhand, Bihar, Odisha and Assam over the next couple of years, as they are a huge untapped

market for milk and dairy products,” RS Sodhi, MD of GCMMF, told FE.
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Sodhi said though these states have their own dairy cooperatives, a majority of the farmers are yet to

be covered under the milk procurement system. “Our experience in northern states shows that

wherever we have entered, the local cooperatives have become efficient,” he said.

“At present, we are investing around R600-800 crore annually. We aim to invest about R3,000 crore
annually by 2020,” Sodhi noted, adding, “Our turnover has been growing over 20% since the past six
years due to higher milk procurement, continuous expansion by adding new markets, launching new
products and adding new milk processing capacitiesacross India.”

“We will be entering Jharkhand, Bihar, Odisha and Assam over the next couple of years, as they are a

huge untapped market for milk and dairy products,” RS Sodhi, MD of GCMMF, told FE. (PTI)

Poultry dairy industries to be promoted in a big way
By Dairy News India -Jul 3, 2016

Guntur: Agriculture Minister Prathipati Pulla Rao said the State government would sanction loans to

promote poultry and dairy industries to enhance the income of the farmers.

He participated as the chief guest at a State-level workshop organised at the veterinary college here on

Friday. Addressing the gathering, the Minister said 62 lakh families were depending on the poultry and

dairy industries in the State and these two industries were contributing a lot for the development of the

State.

He said the State government is planning to generate Rs 60,000 crore from the dairy and related

industries in the year 2016-17. He informed that the contribution of dairy and related industries in the

State was Rs 49,361 crore in 2015-16.

He said AP is stood in the second position in eggs production and ranked fourth in meatproduction in

the country and efforts were on to make it number one in these two industries.

Earlier, Director of Animal Husbandry Dr Somasekhar has made power point presentation about the
dairy industry in the State. Additional Director Dr Krishnamurthy, joint directors, deputy directors and
other officials attended the conference.
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Why Govt sets eyes on foreign investment in dairy sector
By Dairy News India -Jul 2, 2016

The Centre has called a meeting of major private players engaged in the animal husbandry sector,

particularly the dairy industry, on July 8 to raise foreign investment in this area.

The Centre has targeted Rs 100,000 crore investment in the dairy industry from private players in the

next few years, which will include foreign direct investment (FDI). According to official sources, just

around Rs 114 crore FDI has come into the dairy sector between 2010 and 2016.

“We have initiated discussions with the World Bank and the Japan International Cooperation Agency
for increasing their investments in the dairy and animal husbandry sector and will intensify our
engagement with them,” Devendra Chaudhury, animal husbandry secretary, told Business Standard.

The move has gathered added impetus after the Center relaxed norms for FDI in animal husbandry by
allowing research in non-controlled conditions as well.

Even before that foreign investment was allowed in most aspects of the dairy and fisheries sector,
including equipment and machines.

With milk production and demand rising exponentially, the Center is looking at the private sector and

foreign majors like Danone to increase their investment in India. It is seeking investment in milk

processing, marketing and infrastructure like chillers.

The wider objective of encouraging private players to invest in the dairy industry is to gradually lower
the role of the unorganized sector in India’s milk production.

Of the country’s total milk production of around 160 million tonnes, 48 per cent is sold in the market. Of

this, around 20 per cent is supplied by the organised sector, which includes both the private sector and

cooperatives, while the rest comes from the unorganised sector. The organised sector operates on low

margins and usually purchases milk from farmers at low prices.

Officials said with the help of FDI and other investments, the share of the organized sector in India’s

annual milk production would be enhanced. This will also help in effective transfer of technology. India,

despite being a major milk producer, has a limited share in the world export market. Private investment,

particularly FDI, can push this up.
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Why Modi government looks to US technology
By Dairy News India -Jul 1, 2016

Modi government looks to US technology for increasing domestic cows, milk output

NEW DELHI: Cows command reverence from the Narendra Modi government, not for political or

religious reasons this time but for a project aimed at increasing milk production in the country and

making dairy farming more remunerative. India is in talks with the United States-based ABS Genus

and Sexing Technologies, the only companies that have the technology for sex-sorted semen which

ensures only female bovines are born through assisted reproduction.

The central government could collaborate with the two companies, which could share their equipment

and technicians for a fee. The Department of Animal Husbandry, Dairying and Fishing last week also

asked the Indian Council of Agricultural Research (ICAR) to create India’s own sex-sorted semen

technology in the next two years. The aim is to produce six million “genetically improved” female

bovines every year by 2019 to make milk production more remunerative for dairy farmers.

A Cabinet note expected to be approved in August envisages the birth of the first calf through this

technique by April 2017. The strategy is to concentrate on indigenous cows, which numbered 89 million

on last count, rather than buffaloes, a government official told ET. “The focus on the local cow is not

political but an economic and biological issue…65% of bovines are cows but they contribute only 20% of

the country’s milk production,” the official said. “Cow is a better animal than buffalo to increase the

farmers’ income. Cow can give you a better jump in milk yield and is more amenable to upgrading in

breeding than a buffalo,” he said.

“The five indigenous cow breeds will be the focus for sex-sorted reproduction to increase our milk

production by 18 MT in 3 years,” the official said. The government has tasked ICAR with coming up with

the technique by 2018 for the indigenous cow breeds Gir, Rathi, Red Sindhi, Sahiwal and Hariana since

the US companies have technology primarily for exotic cow breeds such as Holstein Friesian and Jersey.

“It is not rocket science…when we can make Agni missile, we can make this machine too,” an official

said. Using genomics, the Centre plans to select the best male and female bovines, extract semen from
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the males and use the American machines to separate X (female) and Y chromosomes, and inseminate

the females with the frozen X chromosome.

The US machines do this segregation using the premise that X chromosome is heavier, with 4% more

DNA. The machines which could be supplied by the US firms can create about 14 Xchromosome doses

per hour, he said. A detailed segregated list of male and female bovines in different states is currently

being prepared to assess applicability of genomics to increase the accuracy of selection for the sex

sorted semen exercise.

It is not that the sex ratio among India’s bovine population is poor. Of the 190 m cattle, 122 million
are cows while 68 million are oxen. Among the 108 million buffaloes, 92m are female while 16m are
male. But only 80 m cows and buffaloes are in milk. The 84 m male bovines have lost much utility as
drought animals.

Michigan State University to honor India’s milkman Dr Verghese
Kurien
By Dairy News India -Jul 1, 2016

Father of India’s White Revolution late Dr Verghese Kurien will be honored by his alma mater – the US-

based Michigan State University, which will unveil his bust at its campus.

Kurien’s bust will be unveiled at the International Center Lobby on Thursday morning. “It is always an

honour when your alma mater recognizes you,” Dr Kurien’s Chennai-based daughter Nirmala told TOI.

“In his entire lifetime, my father had received 15 honorary doctorates from across the world but he had

got his first honorary doctorate from Michigan State University – East Lansing in presence of his own

teacher professor Farrell in 1965. The university has always recognized his contributions,” said Nirmala.

The invitation for Thursday’s programme feature 2016 Google India doodle on the legendary doyen of

co-operatives. “A graduate of MSU’s College of Engineering (MS Mech Eng’ 48) and the recipient of an

honorary doctorate from MSU in 1965, the late Dr Verghese Kurien wasarchitect of India’s “white

revolution” which transformed the nation from a milk-deficient country to the world’s biggest milk

producer,” read the invite.
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Praising his alma mater, Kurien had once said that Michigan State University had gave him “the best
education money could buy.”

Born in Kozhikode, Kurien had graduated in science from Loyola College in Chennai and obtained his

degree in engineering from the Guindy College after which he completed his masters’ degree in

mechanical engineering with dairy engineering as a minor subject from the US-based varsity in 1948.

Upon his return to India, he was assigned to a Government Creamery located at Anand to serve his bond

period. But at the end of 1949, when he got release orders from his job from the Government Creamery

and he was all set and eager to pack off to Mumbai, the thenchairman of Amul Dairy Tribhuvandas Patel

had requested him to stay in Anand and help him put his co-operative society’s dairy equipment

together.

The dairy was formed at the initiative of India’s Iron Man – Sardar Vallabhabhai Patel.

Kurien stayed at Anand forever. And this changed the destiny of India’s dairy industry.

NABARD workshop on subsidy schemes held
Source: www.thehindu.com/news

Workshop aimed at sensitising bankers, government officials and farmers to capital investment subsidy
schemes initiated by the government

The National Bank for Agriculture and Rural Development (NABARD) conducted a district-level workshop
on capital investment subsidy schemes of the Government of India at DCCB here on Thursday in
Karimnagar town.

The meeting was attended by bank staff, officials of Department of Agriculture and Horticulture,
farmers, NGOs and others.

The workshop was aimed at sensitising the bankers, government officials and farmers to different
capital investment subsidy schemes initiated by the government.

Salient features

NABARD AGM R. Ravi Babu explained the gathering the salient features and guidelines of different
schemes, including solar pump-sets for irrigation, dairy development, production of bio-fertilizers and
organic manure, agri-clinics and agri-business centres, godowns, marketing infrastructure and others.
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He said that the Ministry of New and Renewable Energy (MNRE) was providing subsidy for solar home
lighting at Rs. 100 per watt up to 300 watts and Rs. 50,000 for agricultural pump-sets.

He also asked the farmers in the district the purchase milching animals under Dairy Development
Programme and take up calf rearing, start vermin-compost units and dairy parlours for sustenance.

Lead district manager D.A. Chowdhary, DCCB vice-chairman P. Mohan Reddy and others were also
present.
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Dairy News Foreign

Lidl Launches Its Own Brand of GMO-Free Milk Across German Stores
Source: www.foodingredientsfirst.com

15 July 2016 --- Lidl stores across Germany are now stocking the supermarket’s first ever GMO-free fresh
milk as part of a strategy to convert dairy products.

The German discounter says the move comes amid growing consumer demand for GMO-free milk, that
is milk which comes from cows that have not been feed any type of genetically modified feed.

Lidl is the first retailer to convert one of its own brand milk products to GMO-free with Milbona now
being stocked across the country.

Genetically modified animal feed such as corn and grain can be used in the European Union, although it
cannot be cultivated in the EU. It is becoming increasingly common for retailers and consumers to insist
that animals providing eggs, milk and other dairy and poultry products are not fed with GM feed.

Further Lidl branded products will be quick to follow and all products will bear the green “GMO-free”
seal which was introduced in 2009 by the Federal Ministry for Food, Agriculture and Consumer
Protection.

Milbona cheese is likely to follow suit later this year.

This accreditation is issued by the German association of foods without genetic engineering, VLOG.

“We welcome the fact that Lidl represents a leading German retail chain putting GMO-free right at the
top of their agenda,” says VLOG director, Alexander Hissting.

“This will enable the company to meet the growing consumer demand for conventionally produced
goods.”

With this venture, Lidl Germany is issuing a clear signal against the use of genetically modified animal
feed in the production of milk products. To cover the additional expense for the farmers of using GMO-
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free and preferably locally sourced animal feed, Lidl is paying a mutually agreed premium to the dairy
farmers.

In a statement sent to FoodIngredientsFirst, Lidl’s purchasing director for the dairy product range, Julian
Beers, says the GMO-free milk will not have a premium price tag.

“We will not be passing this premium on to our customers and we are delighted to be able to maintain
our usual competitive price, offering real added value for both customers and farmers,” he says.

“Our vision is to convert all our dairy products to be certified GMO-free and this will enable us to meet
the ever increasing demand from consumers for quality food products.”

In recent years Lidl has worked intensively together with farmers and dairies to enhance the value of
milk as a product, creating new marketing opportunities for farmers in the process.

“The added value concepts we have developed collaboratively are not just an investment for us, they
also show our commitment to the domestic dairy market,” adds Beer.

Australian milk producers win gold at Australian Food Awards

ALICE POHLNER, The Weekly Times July 14, 2016 7:30pm

Source: www.weeklytimesnow.com.au

Wheel of fate: Olivia Sutton of Harper & Blohm Cheese Shop, Nicole Gillivery, Grandvewe Cheeses, Tasmania
and Penny Lawson, Great Wheels of Cheese Sydney. Picture: Greg Sculli

MILK from some of Australia’s best dairies were rewarded with gold and silver medals at the Australian

Food Awards in Melbourne on Monday.
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Dairy experts judged the white cow’s milk on appearance, texture and flavour and awarded 12 of the 21
entries gold medals.

Chief judge for The Royal Agricultural Society of Victoria Gina Dal Santo said the high quality results
would provide positive news for the struggling dairy industry.

“I think good milk comes down to the care of the dairy herd and the actual dairy,” Ms Dal Santo said.

“It’s terrible that dairy farmers are suffering so much because they are producing an absolutely beautiful
product for people to turn into cheese and other dairy products.”

Australian Food Awards judging

Milk products were also judged with dairy experts tasting cream, butter, yoghurt, cheese and
ice cream from cow, sheep, goat and buffalo milk.

Ms Dal Santo said several new products were entered such as raw milk cheese, which created a
new category in the cheese section.

Judge and head cheesemaker at Lion in Tasmania Ueli Berger said the quality of cheese was
mixed but some gold stars were still awarded.

“Some of the cheese was brilliant, we had some really good stuff and we were lucky to have
buffalo, sheep and goat’s cheese, which was quite unique and had some great flavours,” Mr
Berger said.

“Other ones have still got a bit to go so hopefully we gave them some good comments back so
they can work on it.”

Gold medal winners will gain automatic entry into the Grand Dairy Awards in October.
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New milk production method presents opportunities
ABC Rural

By Margaret Whitehouse

13th July

Source: www.abc.net.au/news

Artisan dairy manufacturers have started trials using cold-pressed raw milk, recently allowed for sale
in New South Wales.

The product, sourced from jersey cows at Berry on the Mid South Coast, is processed using a cold water
technique to pressurise bottles.

"The bottles go into a large pressure chamber," company founder Saxon Joye said.

"We start injecting water into the chamber through a series of pumps and then we really grind water in
there.

"We're actually compressing the bottle and the liquid inside it, between 12 per cent and 15 per cent for
a few minutes."

Facts about Raw Milk

 Raw milk is direct from the cow without being pasteurised

 It is not legal to purchase it for human consumption

 It can be useful in making some yoghurts and cheeses

 The milk has a yellowish colour and thicker texture

Mr Joye said the process aimed to remove any contaminants from the milk, without comprising its taste
or colour.

Since its release, cheese and yoghurt manufacturers have shown interest in using the milk in their own
products.

"We're not sure as to how those products could go but it seems like there will be some really nice
matches" Mr Joye said.

Raw milk yoghurts are not currently sold in Australia.
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Last year a partial ban was lifted by Food Standards Australia and New Zealand on the manufacturing
and sale of some raw cheeses.

The NSW Food Authority worked closely with the NSW start-up using cold pasteurisation.

The food regulator said it was to ensure process they were using would lead to a product being sold to
consumers which was safe.

"They applied a lot of scientific rigour to our challenge testing and our validation."
However, it maintains that not all raw milk products are safe.

"Unpasteurised raw milk is not safe, it has caused illness and even fatalities in the past and it is not
permitted for sale," the spokesperson said.

Krieger, Nobbe top Dairy showmanship, qualify for Swain

 By Brent Brown Daily News
 Jul 12, 2016

GREENSBURG – The Decatur County 4-H Dairy Project typically features the smallest field of participants

among livestock shows at the county fair.

But the comparatively diminutive group of students still shines, and this year’s crop of contestants made

judge Jill Zollman’s job a difficult one.

When it was all said and done, when the last cow had been led around the show ring of the livestock

pavilion, the judge selected Kenzie Krieger as the winner of the event’s showmanship contest.

Krieger was seconded by Nathan Nobbe in a decision that came down to the wire. With their respective

finishes, both qualify for spots in Wednesday’s Tom Swain Memorial Animal Showmanship contest.

But Zollman made it clear that she felt all of Saturday morning’s participants, from the elementary

school-age rookies to the seasoned high school expert showmen, were winners in their own right.

“You all did an excellent job,” Zollman told the field of five taking part in the expert category. “You made

the decision hard.”
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The students exemplary work with animals that can, at times, be anything but cooperative kept the

judge on her toes. And while the students are clearly adept at showcasing the animals – which are

oftentimes two to three times the size of the exhibitor – Zollman made certain the 4-H’ers had also

“done their homework.”

The judge quizzed the kids on various facets of the animals’ composition and breed types, while

informing them of what a judge expects to see from participants in livestock exhibitions. Zollman

explained how each animals’ feet should be set, how quickly the exhibitors should move, and the

importance of being comfortable and maintaining focus while working with the animal.

No matter the question or the task, the kids taking part in Saturday’s contest passed the test.

Krieger and Nobbe were the best of a group of experts that included Kayleigh Krieger, the project’s sole

10-year member (and Kenzie’s older sister), and Stephanie Nobbe, as well as Austin Crosby who moved

up to the top level by placing first in the senior showmanship category.

Crosby bested Elizabeth Nobbe, his brother Austin Crosby, and Nick Nobbe in the senior category. Nick

Nobbe earned a spot in the penultimate contest by winning junior showmanship over Zoe and Briar

Meer, the latter of whom was the sole rookie level participant and thus was allowed to move onto the

junior level.

Zoe, who will be a sixth grader this fall, and brother Briar, who is entering fifth grade, were happy with

their performances, and if there is a sibling rivalry between the two, it’s most certainly a happy one.

Zoe said the family farm is home not only to dairy cows, but also to chickens, dogs, cats, crawdads, and

even a single pet turtle. The kids played with cousins Lucas and Olivia Williams and appeared to enjoy

themselves on a clear, pleasant morning when they weren’t demonstrating in the show ring.

The children’s close-knit relationships with one another were an example of the camaraderie the small

group of Dairy Project participants shares. Superintendent Dan Nobbe said the families involved are

close to one another and indicated that the ties they share make the day special for all involved. Many

of the contestants gathered in the show ring to chat and pose for photos after the show ended.
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Kayleigh Krieger, a past Tom Swain participant, took home the grand champion trophy in the senior class

for her 2-year-old Holstein cow, and in a time-honored tradition some of the fair’s royalty had the

opportunity to milk the award-winning animal.

4-H Queen Meredith Fogle and King Carl Kroger were each able to squeeze a few ounces of milk out

before letting the new champion retire for some much-needed rest.

The annual Tom Swain contest begins at 6:30 p.m. Wednesday in the livestock pavilion of the Decatur

County Fairgrounds. Grand and Reserve Showmanship Champions from the Dairy, Beef, Swine, Sheep,

and Goat Projects are eligible to compete.

Relief as dairy prices keep steady
Molly Glassey | 12th Jul 2016 5:00 AM

SIGH OF RELIEF: Ross McInnes thanked, on behalf of Queensland dairy
farmers, all who bought branded milk in light of the shock Murray Goulburn price slash.Claudia Baxter

Source: www.warwickdailynews.com.au

QUEENSLAND dairy farmers may not experience as tough a reaction as first expected from the shock
price slash from Victorian milk processors earlier this year.

Queensland Dairyfarmers' Organisation vice-president Ross McInnes said milk prices should remain
largely unchanged after price announcements by Norco and Dairy Farmers last week.

"This comes as a great relief after what had been a nervous wait since the low price announcement by
southern processors," Mr McInnes said.

Dairy farmers are still waiting on a price announcement from Pauls, who will inform suppliers in the
coming months, with their prices starting from January next year.

"For the majority of Queensland dairy farmers who supply the three major processors, it appears there
will be no real change," Mr McInnes said
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"After the uncertainty in the southern markets, Queensland dairy farmers appear to have been able to
weather the impacts of the milk crisis off the back of consumers supporting branded milk."

Murray Goulburn announced an opening price of $4.31/ kg milk solids in Victoria, or around 33 cents per
litre. Murray Goulburn also announced a drop of 5.6 cents per litre for their NSW farmers from around
52cents per litre to 46.7 cents per litre.

"The potential supply drops in Queensland and the risk to available milk from the southern markets plus
a potential turnaround in pricing for the 2017/18 year impacted directly on the processors' decision last
week," Mr McInnes explained.

"Any reduction in price would have also sent a confusing message to Queensland consumers."

Last week Queensland Dairyfarmers' Organisation thanked their milk processors for holding the line on
their price.

"The collective sigh of relief from dairy farmers all over the state when the announcements were made
public was almost audible," Mr McInnes said.

"Gympie dairy farmer and Norco supplier Elke Watson told ABC Rural Radio that this was the "certainty
they needed to be able to keep dairying.

"QDO would like to directly thank every consumer who chose branded milk, as their actions have
reinforced the campaign against the unsustainably low priced milk.

"The holding of the farmgate price in Queensland should further reinforce consumers' confidence in the
power and value of the dairy whole supply chain and that by buying branded milk you can make a
difference."

Milk Life Supports Team USA On Road To Rio

July 12, 2016

Source: finance.yahoo.com/news

DALLAS, July 12, 2016 /PRNewswire/ -- In May 2015, Dean Foods Company (DF) transformed the dairy
category by introducing DairyPure brand milk, the country's first national branded fresh white milk.
This year, DairyPure is proud to support MilkPEP's national Milk Life® campaign that's helping power
Team USA's journey to the Olympic and Paralympic Games.



64
www.suruchiconsultants.com

DairyPure(R) Brand Milk Delivers Essential Nutrients, Helps Fuel Your Potential

More

DairyPure milk – and newly launched DairyPure Lactose Free milk – provides at least seven essential
nutrients, including two B vitamins, which have been linked to increased energy, and vitamin A, which
has been linked to maintaining a healthy immune system.*Plus, every eight-ounce glass of DairyPure
milk delivers eight grams of natural protein. With its numerous nutritive benefits, it's no surprise that
a recent survey confirmed that nine out of 10 U.S. Olympians grew up drinking milk.**

"Milk is a nutrient powerhouse, and we feel great knowing that DairyPure milk is building champions
and helping fuel Team USA athletes," said Greg Schwarz, Vice President of Marketing, Dean Foods.
"Backed by our exclusive Five-Point Purity Promise®, athletes and consumers alike can feel confident
about making DairyPure milk part of their daily routines."

The only farm-to-fridge milk backed by an exclusive Five-Point Purity Promise®, DairyPure products
contain no artificial growth hormones,*** are tested for antibiotics, are continually quality tested to
ensure purity, only come from cows fed a healthy diet and are cold-shipped from your trusted dairy.

Leading up to and during the Rio 2016 Olympic Games, through MilkPEP's sponsorship, DairyPure
white milk bottles will also proudly display the Milk Life U.S. Olympic logo. And to further
demonstrate DairyPure's commitment to building champions, from now until August 31, 2016, fans
can text DAIRYPURE to the number found on package to enter for a chance to win a trip to the U.S.
Olympic Training Center in Colorado Springs, CO plus weekly Milk Life/Team USA-themed prizes.****

DairyPure milk and DairyPure Lactose Free milk are available in dairy cases at grocery stores
nationwide in whole, 2% reduced fat, 1% low fat and skim/fat free milks. For recipes, local retailers,
the full line of products and to learn more about DairyPure's exclusive Five-Point Purity Promise,
visit www.DairyPure.com, and find DairyPure onFacebook and Pinterest.
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Consumption of GOS in milk products could cause allergic reaction in
some individuals: MOH, AVA

Source: www.channelnewsasia.com/news

SINGAPORE: The consumption of a food ingredient in milk products called galacto-oligosaccharide (GOS)
could cause allergic reactions in individuals who already have allergies such as eczema or asthma.

In a press release on Tuesday (Jul 12), the Ministry of Health (MOH) and the Agri-Food & Veterinary
Authority of Singapore (AVA) said about two cases of GOS allergies have been reported on average each
year in Singapore since 2007.

All the cases have a history of atopy or allergic conditions such as atopic dermatitis (eczema), allergic
rhinitis or asthma and were found to be sensitised to house dust mites. To date, there have been no
reported cases of infants below the age of two who have been allergic to GOS, the authorities said.

According to MOH and AVA, GOS allergy symptoms can show up in the respiratory system, skin or in the
stomach and intestines. The symptoms are sneezing, runny nose/ blocked nose, cough, throat and chest
tightness, wheezing, hives and itch - including itchy eyes - and diarrhoea.

An allergic reaction to GOS could take from minutes to hours within ingestion for symptoms to appear,
they added.

GOS is a carbohydrate added in foods to promote the growth of good bacteria in the gut. The findings
are from an ongoing local study from August 2013, which estimated that the prevalence of GOS allergy
may be up to 3.5 per cent of individuals who have a history of allergies, aged five to 60. The research
study will be completed in 2017.

GOS is a permitted food ingredient in many countries and can be added to any foods including infant
formula.

MOH and AVA added that healthy individuals with no history of allergy “are not likely” to develop
allergic reactions due to the consumption of GOS. Individuals who had previously consumed or who are
currently consuming GOS products with no allergic reactions are also “highly unlikely” to have GOS
allergy.

“Our local clinicians are conducting further studies to better understand the mechanism of the GOS in
triggering the allergic reactions,” the authorities said. “We will continue to closely monitor the
situation.”

Consumers who encounter an allergic reaction are advised to seek medical attention. If a severe
reaction is experienced, they should seek immediate medical treatment at the nearest hospital, said
MOH and AVA.
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Win! Coming Soon from the Dairy Industry: Dairy-Free Products

Veronica Chavez

July 11, 2016

It may not seem like it, but we’ve been waiting for the dairy-free industry to become friends with the
dairy industry for what seems like forever now. We know what you’re thinking, competitors can’t
exactly be best pals. And, let’s be clear, there are a definitely lot of things we don’t like about dairy’s
style. Whether it’s the massive strain on the environment and its resources (hog much?), the rampant
use of antibiotics and hormones, or the fact that they don’t, you know, let cows relax, there are
definitely a lot of reasons these two industries should stay separate.

However, despite all of this, it looks like the dairy industry has finally realized how awesome the
dairy-free industry is (it’s about time) and is ready to join in on the fun! That’s right,according
to predictions from consulting and market research company, Frost and Sullivan, we’ll be seeing new
dairy-free products from the dairy industry any day now!

Yup, you heard that right. The dairy industry, who hasn’t changed their ways for decades, will finally
be trying something new. You know what they say: if you can’t beat ‘em, join ‘em. And boy, it’s never
been a better time to join the dairy-free party. For one, dairy industry sales are not doing too hot.
Consumption of dairy has also been declining in general and this year the price of milk dropped to a
new low. Alternatively, the dairy-free industry has never been better! There are new products coming
out every month, celebrities have started endorsingthe stuff, and oh yeah, the market has grown 200
percent in just the past five years. Plus, just recently, Danone, a major food company paid $12.5
billion to acquire WhiteWave Foods and stated that one of the main motivators was to acquire some
of WhiteWave’s huge dairy-free brands, like Silk and So Delicious! Pretty smart move, we’d say,
considering WhiteWave Foods experienced a 15 percent compound annual growth in just their plant-
based dairy alternative category.

Danone is the perfect example of how these two categories will be melding together. While Danone’s
consumers are familiar with dairy products, WhiteWave’s customers tend to be vegetarians and
vegans, according to Frost and Sullivan. Still, Danone has chosen to acquire the company to take
WhiteWave’s plant-based category and expand it towards new horizons.
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“…We are only scratching the surface because putting these two companies together, our global dairy
fermentation technology know-how and the leading plant-based ferment technology of WhiteWave,
we are actually going to create a situation where we are going to have the broadest diversity in
fermented protein and textured products together, which is combining the incredible strengths of
WhiteWave and our strengths to drive this alimentation revolution further,” shared Emmanuel Faber,
chief executive officer of Danone. Looks like we’ll be seeing some new and exciting products coming
from Danone pretty soon!

Considering all of this growth in the category, it’s no surprise that Frost and Sullivan predict that very
soon the dairy industry will dip into the plant-based industry to “offset their flat liquid-milk sales.”
While there haven’t been any statements from the dairy industry specifically announcing dairy-free
plans, we hope that this marketing consultants predictions are correct. Goodness knows, we’d
welcome them with open arms!

Global dairy demand still subdued

Monday, July 11, 2016, Rebecca Howard

Source: www.irishexaminer.com

International dairy prices fell in the first Global Dairy Trade auction of July as demand remains subdued.

The GDT Price Index, which covers a variety of products and contract periods, dipped 0.4%, with an average
selling price of $2,345 (€2,200) per tonne, in last week’s auction.

Whole milk powder — which makes up the bulk of the product sold at auction — fell by 1.6% to $2,062
(€1,863) per tonne.

“Global demand for milk powder remains subdued as most buyers have sufficient stocks on hand to meet
their immediate requirements, therefore have little urgency to buy right now,” said AgriHQ dairy analyst
Susan Kilsby.

The slide in prices will disappoint New Zealand farmers, the majority of whom are already operating below
breakeven.
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Until recently, dairy was the backbone of the island nation’s economy, representing around 25% of exports.

However, dairy prices have dropped sharply from their record highs in 2013, due to China’s economic
slowdown and global oversupply.

The Global Dairy Trade auctions are held twice a month, with the next one scheduled for July 19.

The auction platform was set up by Fonterra and is operated by trading manager CRA International.

Participants include Fonterra, Amul, Arla Foods, Arla Foods Ingredients, DairyAmerica, Euroserum and
Murray Goulburn.

Products traded on the twice-monthly auction include whole-milk powder, skim-milk powder, butter, and
anhydrous milk fat.

International dairy players are not ready to take a dig at the Indian
market

Non-milking cattle goes to slaughter house, which is not the case in India. So it's a big challenge for
global dairy companies that want to enter the Indian market.

Jul, 11 2016

Source: news.franchiseindia.com

By Franchise India Bureau

AddThis Sharing Buttons

Comment

Though the Central Government has made its way clear for 100 per cent FDI (Foreign Direct Investment)

in animal husbandry (including breeding of dogs), pisciculture, aquaculture and apiculture under

automatic route, but unfortunately, the move has not managed to allure many foreign investors. The

experts feel that the foreign investors are not ready to put their money on India, mainly because of the

ban on cow slaughter.

In India, many states have joined their hands to curb the cow slaughter in their respective states but this

has triggered a big controversy around the nation. Most of these states have banned this activity due to
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religious sentiments attached to the animal (Hindus considered cow as a holy animal). Sharing his views

on the subject, Kuldeep Saluja, Managing Director, Sterling Agro Industries Ltd. maker of Nova brand of

dairy products said that globally, non-milking cattle goes to slaughter house, which is not the case in

India. So it's a big challenge for global dairy companies that want to enter the Indian market. Not being

allowed to slaughter certain cattle is a huge drawback in India for global dairies.

In international markets unproductive cattle, most of which are cows, after being in dairies for 14-15

years, go to slaughter houses. A company expects 50-60 per cent return on investment on sale of each

cow. Informing further, Saluja stated that 95 per cent of the cattle used in commercial dairy farming

globally are cows and not buffaloes, unlike India. Hence, he said, the country is not lucrative for

companies to attract FDI in animal husbandry sector.

International firms such as Fonterra of New Zealand, French cheese maker Fromageries Bel, Denmark's

Arla, Dutch dairy cooperative Friesland Campina, Mexico's Grupo Lala, and Germany's Hochland Group

have been exploring the Indian domain to fish in good opportunities to set up own units or to partner

with local players.

Danone's global vision behind WhiteWave acquisition

July 11, 2016 - by Keith Nunes

Source: www.foodbusinessnews.net

WhiteWave Foods owns such brands as Silk, So Delicious and Earthbound Farm.
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PARIS — The phrase “win-win” aptly describes Danone S.A.’s acquisition of The WhiteWave Foods Co.,
Denver. For Danone, the WhiteWave business will strengthen its position in the United States, and for
WhiteWave Foods, Danone has the capability to introduce its products to the rest of the world.

On July 7, Danone entered into an agreement to acquire WhiteWave Foods for $56.25 per share in a
deal valued at approximately $12.5 billion and including the assumption of WhiteWave Foods debt and
other obligations. Based in Denver, WhiteWave Foods is an international competitor in the plant-based,
organic dairy and organic produce categories. The company owns such brands as Silk, So Delicious,
Horizon Organic, Earthbound Farm and Alpro. The company generated approximately $4 billion in sales
during fiscal 2015.

For Danone, the acquisition has several benefits. It allows the company to better align its product
portfolio with consumer trends for healthier and sustainable eating and drinking options. Organic foods
and beverages and non-G.M.O. plant-based alternatives to milk and yogurt are among the fastest
growing categories in the industry, according to the company.

“ … This is basically embracing the plant-based, health and planet
promise,” said Emmanuel Faber, chief executive officer of Danone,
during a July 7 conference call with analysts to discuss the acquisition.
“In a nutshell, the plant-based proposition is for a healthier choice and
a better choice for the planet, using less land, less water, emitting less
greenhouse (gas) than dairy.

“Yet I think we are only scratching the surface because putting these two companies together, our
global dairy fermentation technology know-how and the leading plant-based ferment technology of
WhiteWave, we are actually going to create a situation where we are going to have the broadest
diversity in fermented protein and textured products together, which is combining the incredible
strengths of WhiteWave and our strengths to drive this alimentation revolution further.”

For WhiteWave Foods, the acquisition will give the company and its brands exposure to global markets
beyond the United States and Europe.

Emmanuel Faber, c.e.o. of
Danone

Gregg Engles, chairman and
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“Perhaps the most exciting to me is the globalization, particularly of our
plant-based platform,” said Gregg Engles, chairman and c.e.o. of
WhiteWave Foods, during the conference call. “But I think there are

opportunities in other aspects of our portfolio as well.

“While it is a little bit newer to Danone, I think coffee is a global platform and a global business, and I
think we play in coffee in a very interesting way.”

Mr. Engles said he sees several opportunities for Danone to take WhiteWave’s coffee creamer business
in the United States and expand it to other regions of the world where the trend toward flavored
coffees may be catching on.

Danone has an opportunity to expand WhiteWave's coffee creamer business beyond the U.S.

“Then in Europe, while we have a clear leading position in our plant-based categories in Europe, we
really only go direct to market in four marketplaces in the E.U.,” he said. “Danone's presence in Europe
outside of those four geographies, I think will allow us to have a much more robust go-to-market effort
in the European marketplace. There's really fantastic logic across the board in this transaction.”

In an analyst comment published shortly after the agreement was announced, Robert Moskow, an
analyst with the firm Credit Suisse, said the 24% premium Danone agreed to pay for WhiteWave a good
price but not an outstanding one.

“By our math, the $12.5 billion enterprise value represents 22x our
2016 EBITDA estimate of $590 million,” he wrote. “While a 22x multiple
is nothing to sneeze at, one has to take into account WhiteWave’s
unique leadership in the on-trend plant-based food and beverage
industry, it’s peer leading double-digit revenue growth and its clear
path to margin expansion from capital investments and mix

c.e.o. of WhiteWave

Robert Moskow, analyst
with Credit Suisse
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enhancement. By 2020, this company very well could have been generating $850 million in EBITDA on its
own, representing a paid multiple of 15x before synergies and 11x after.”

Cecile Canais, chief financial officer of Danone, said the company is projecting $300 million in synergies
at the EBIT level on an annual basis.

“From these synergies, 75% are cost synergies,” she said. “And of this
75%, 85% will be in the U.S. The cost synergies will basically be the
results of efficiencies created through the combination, by scaling
sourcing and supply chain and fixed cost optimization. In addition there
will be revenue synergies, driven by the acceleration of existing
platforms, as well as the leverage of R.&D. capabilities to support
innovations.”

In fiscal 2015, Danone generated €22,412 million ($24,842 million) in sales, a 6% increase compared
with the prior year. By geographic region sales were €8,900 million in Europe, €4,471 million in North
America and €9,041 million in Asia, Latin America, the Middle East and Africa.

For Danone, the transaction also will diversify the company’s presence in the U.S., which primarily
consists of the dairy companies The Dannon Co., Stonyfield Farm and the Yocrunch Co. as well as brands
in the infant formula and bottled water categories. Once the transaction is closed, Danone’s business in
North America will increase from 11% of the company’s portfolio to 22%.

Danone's U.S. presence primarily consists of the dairy companies The Dannon Co., Stonyfield Farm and
the Yocrunch Co

“Danone has started its evolution in the U.S. at the leading edge of new consumer aspirations and
embracing a new reality, which is that organic and non-G.M.O.s are very fast growing,” Mr. Faber said
“And actually today the sum of both is representing 16% of the total food s.k.u.s (stock-keeping units)
available on the shelf in the U.S.”

The market research firm Packaged Facts, Rockville, Md., estimates the U.S. retail market for natural and
organic foods and beverages will reach $87 billion in 2019, up from $53 billion in 2014. Packaged Facts

Cecile Canais, c.f.o. of
Danone
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estimates dairy products, including milk and milk alternatives, yogurt, ice cream, eggs, and cheese,
comprise 30% of natural and organic food retail sales. This is second only to fresh produce with 35% of
the market. Beverages, including coffee, tea, juices and soft drinks, come in third with 15% of sales.

With the acquisition, Danone will not only control a sizable share of the U.S. market, but the company is
now even more formidable when competing with other European food giants, namely Nestle and
Unilever, on a global scale, according to Packaged Facts. Danone also gains entry into the planted-based
foods and beverages category, which itself is a prime growth category.

“The strong get stronger in what is and will continue to be a
competitive mainstream segment of the food and beverage industry,”
said David Sprinkle, research director, Packaged Facts. “This deal will be
the largest to date in the natural and organic foods industry, and for
good reason from Danone’s perspective. Today’s consumers favor fresh
and healthy over processed.”

The transaction has been approved by the boards of directors of both companies and is expected to be
completed by the end of the year.

New regulations for labelling milk substitute products in Georgia

6 JUL 2016 - 13:57:00
Source: agenda.ge/news

Agenda.ge,6 Jul 2016 - 13:57, Tbilisi,Georgia
Strict rules are being introduced in Georgia meaning local producers can no longer label their dairy
products with misleading claims such as "with fats similar to cottage cheese” or "with fats similar to sour
cream” and so on.

David Sprinkle, research
director for Packaged Facts
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The regulation will come into force from August 1, the Georgian National Food Agency said.

Last summer Georgia announced it was cracking down on misleading labelling of dairy products.

From August 2015 the National Food Agency imposed a new norm where dairy products were clearly
labelled if they were made from animal by-products.

Specifically, food labels on products such as milk, sour cream, yogurt, cottage cheese, butter and other
must be clearly labelled if any extra additives were added.

If vegetable fats were added to dairy products, producers were obliged to label the products
accordingly, such as "with fats similar to cottage cheese” or "with fats similar to sour cream” and so on.

Meanwhile producers were only allowed to use this type of labelling for a year. From August 2016
producers will be banned from mentioning "milk” or "sour cream” on their products if it contained
anything else other than dairy products.

The Georgian National Food Agency said the changes aimed to strengthen food safety and provide the
population with more information about what they are eating.

Previously labeling rules were not regulated in Georgia, which meant that dairy food and products with
vegetable fats were labelled similarly.

Low-fat, skim milk consumption linked to moderate acne in teens

LaRosa CL, et al. J Am Acad Dermatol. 2016;doi:10.1016/j.jaad.2016.04.030.

July 5, 2016

Source: www.healio.com

Consumption of low-fat or skim milk, but not full-fat milk, was positively associated with moderate acne
among adolescents, according to study results.

“Early research into a link between diet and acne yielded mixed results,”Caroline L. LaRosa, MD, from
the Pennsylvania State College of Medicine and colleagues, wrote. “Dairy and diets high in iodide were
suggested to worsen acne. Other studies tested foods commonly thought of as acne triggers and found
no association. Subsequent studies suggested an association between dairy, particularly skim milk, and
acne.”

The researchers noted much of this previous study into the link between acne and diet was insufficient
due to design errors, small sample size, recall bias, and use of nonvalidated food diaries for data
gathering.
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LaRosa and colleagues investigated the link between dairy consumption and acne in teenagers. They
conducted a case-control study among 225 participants, aged 14 to 19 years, with either no acne or
moderate acne. Moderate acne was determined by a dermatologist using the Global Acne Assessment
Scale. After meeting inclusion criteria, participants completed up to three 24-hour diet recall interviews
using the Nutrition Data System for Research software. The researchers then compared food and
nutrient intake between the groups.

The amount of low-fat/skim milk consumed by participants with acne was significantly higher (P = .01)
than those with no acne, they found. The total dairy consumption in the acne group was slightly higher
than that of the control group (P = .02). The group with acne consumed 0.61 servings of low-fat/skim
milk per day compared with 0.41 servings in the control group (P = .01). There were no significant
differences in the consumption of whole or reduced-fat milk between the two groups

The researchers observed that when low-fat/skim milk was removed from total dairy consumed, the
difference between the acne and control groups lost statistical significance. There were no significant
differences in total dairy intake, saturated fat or trans-fat, or glycemic load and no significant difference
was found for total energy intake or BMI.

“Low-fat/skim milk consumption was positively associated with acne, whereas other types of milk and
dairy products had no association,” the researchers wrote. “Further investigation, particularly studies
showing the impact of skim milk elimination, are needed before making specific dietary
recommendations for patients with acne.”– by Savannah Demko

Dairy Month proclaimed in county

By Kelly Waters
kwaters@wayneindependent.com
Posted Jul. 5, 2016 at 12:04 PM Source: www.wayneindependent.com

HONESDALE – The Wayne County Commissioners proclaimed June as Dairy Month.
Peter Wilken and Melissa Rutledge, who are part of Wayne County Dairy Promotion, were present for
the occasion.

“Peter, you've represented dairy for a long, long time,” said Commissioner Brian Smith.
“You've been a feed salesman, you've been a corn salesman [and] you're still out doing the same job.”
Wilken said he's been doing it for 55 years.

“I was born in the dairy industry so I just kind of stayed with it,” Wilken stated.
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“My grandmother had a Guernsey farm, so we had a lot to do with Guernseys. We showed cattle at the
Dutchess County Fair in New York State.

“I've been in the dairy industry for a long time.”
Wilken added it's “an honor” to talk about the dairy industry.

“We think of milk primarily, but you have to remember there's cheese, there's cottage cheese, there's
yogurt, there's ice cream,” he said.

“Our dairy farmers live by selling those products or at least putting the raw material of milk out for that.
Milk is a good product.

“It has Vitamin D and C, which is very good for old and young alike. People should try and drink some
milk, eat some yogurt, eat some cottage cheese, go home and have a cheese sandwich for lunch.”
Wilken added milk should be stored at 40 degrees.

He said that he, Rutledge and Joe Schweighofer work together to promote dairy in Wayne County.
“This year we don't have a court,” Rutledge stated.

“We are on course for next year. We're trying to recruit boys and girls ages four through 24.
“There are additional qualifications, but if anybody's interested they can look Wayne County Dairy
Promotion up on Facebook.”

Rutledge added they “really want” to get a court back in Wayne County for 2017.
“I think it's an important message you're trying to get out to people,” stated Smith.

“A lot of the nutrients and the good things that are in milk are attached to those fats that are taken out
of the milk when you go to skim milk...so you're really better off drinking whole milk and taking
advantage of the amount of nutrients that are in that milk and the vitamins that are in that milk.”

Smith added milk gives you strong bones, helps you build muscle and helps you retain muscle you have
and “is good for you.”

“There's evidence now that our athletes are much better off drinking chocolate milk for an energy drink
than they are drinking Monster drinks,” he explained.

“I'm very proud you're out there trying to promote those things. I'm in the dairy business so it means a
lot to me.”

Commissioner Jonathan Fritz added milk is becoming more common among athletes.
“I'm hoping the pendulum is beginning to swing back the other way where we will get back into the
habit of drinking milk,” he said.
“Milk does the body good. Thanks for being advocates and spokespeople on such an important topic.”
In a proclamation, it says dairy has been celebrated in June fore more than 75 years. It aims to “promote
milk consumption and stabilize the dairy demand.”
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In the early 1900s the dairy industry in the United States “changed dramatically” with the introduction
of scientific advances and processes, such as pasteurization, a centrifugal separator and the Babcock
test.

According to the proclamation, “studies have demonstrated the positive role milk plays in children's
development.

“Consuming dairy products also provides important protein for adults, reduces the risk of bone disease
and fractures and may help reduce the risk of getting cavities.”

New lab for milk testing.
Jul. 01, 2016, 4:00 am
By ELIZABETH WERE@LIZ.WERE
Source: www.the-star.co.ke/news

An official from the Kenya Dairy board inspecting milk in Murang'a town./FILE

The Kenya Dairy Board is set to establish a national milk testing laboratory in a bid to ensure milk
products undergo meticulous sampling and testing before sale.

KDB managing director Margaret Kibogy yesterday said the Board will soon unveil the laboratory in
Nairobi to ensure milk delivered to consumers is safe and of good quality.

“We are very vigilant as a board to ensure that the public consumes products that are safe for their
health,” Kibogy said.

She spoke to the press at the Kenya Agricultural and Livestock Organisation Headquarters in Nairobi
during a dissemination workshop that brought together stakeholders in the dairy industry. She said KDB
is continuously monitoring and undertaking spot-checks to get rid of sub-standard products.

She said the Board is building capacity for milk traders through training and encouraging them to form
cooperatives through which their concerns, including licensing and milk pasteurisation, can be raised for
action.


